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ANALISIS EFISIENSI PEMASARAN BROKOLI DI DESA SIDOMUKTI 

KECAMATAN GETASAN KABUPATEN SEMARANG 

 

(Marketing Eficiency Analysis of Broccoli in The Sidomukti Village 

Sub- district Getasan of Semarang Regency) 

 

OLEH : 

Yudha Yana Noer Rachman 

ABSTRAK 

Penjualan brokoli di desa sidomukti memiliki marjin yang besar 

antara produsen dan konsumen, penelitian ini bertujuan (I) Menganalisis 

saluran pemasaran brokoli di Desa Sidomukti Kecamatan Getasan 

Kabupaten Semarang (II) Menganalisis hubungan farmer’s share terhadap 

harga jual produsen, harga konsumen, marjin pemasaran, dan biaya 

pemasaran (III) Menganalisis marjin pemasaran, farmer share’s, dan ratio 

keuntungan.Waktu penelitian dilakukan pada bulan Januari 2020 - Februari 

2020. Metode pengambilan sampel petani menggunakan dengan Teknik 

sensus dan pengambilan sampel Lembaga pemasaran menggunakan 

snowball sampling, terdapat 32 responden petani dan 14 responden lembaga 

pemasaran. Metode analisis data menggunakan analisis deskriptif, analisis 

marjin pemasaran, analisis efisiensi pemasaran, analisis farmer’s share, 

analisis rasio keuntungan dan analisis korelasi. 

Hasil penelitian menunjukkan terdapat empat saluran pemasaran 

brokoli di desa Sidomukti, Nilai efisiensi pemasaran saluran 1, 2, 3 dan 4 

masing-masing sebesar 50%, 61,76%, 64,28%, dan 72,5%, saluran 

pemasaran 1 merupakan saluran yang paling efisien. Berdasarkan Rasio 

keuntungan dan marjin pemasaran saluran paling efisien diperoleh pada 

saluran pemasaran 3. Berdasarkan Farmer’s Share saluran paling efisien 

diperoleh pada saluran pemasaran 4. Nilai koefisien korelasi antara harga 

jual produsen dengan farmer’s share sebesar 0.875, terdapat korelasi yang 

sangat kuat dan hubungannya searah. Nilai koefisinsi korelasi antara harga 

jual konsumen dengan farmer’s share sebesar -0.627, terdapat korelasi yang 

kuat tetapi hubungannya tidak searah. Nilai koefisien korelasi antara margin 

pemasaran dengan farmer’s share sebesar -0.964, terdapat korelasi yang 

sangat kuat namun hubungannya tidak searah. Nilai koefisien korelasi antara 

biaya pemasaran dengan farmer’s share sebesar -0.646, terdapat korelasi 

yang kuat tetapi hubungannya tidak searah. 

Kata kunci: brokoli, efisiensi pemasaran, farmers share, rasio 

keuntungan, marjin pemasaran, saluran pemasaran. 
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ABSTRACT 

 
 

Brocollis’s sale in Sidomukti village has a large margin between 

producers and consumers, this study aims to (I) Analyze broccoli marketing 

channels in Sidomukti Village, Getasan District, Semarang Regency (II) 

Analyze the farmer's share relationship to producer selling prices, consumer 

prices, marketing margins, and Marketing costs (III) Analyze marketing 

margin, farmer share, and profit ratio. The research was conducted in 

January 2020 - February 2020. The sampling method of farmers used census 

techniques and marketing institutions used snowball sampling, there were 32 

farmer and 14 marketing agency. Data analysis method used descriptive 

analysis, marketing margin analysis, marketing efficiency analysis, farmer's 

share analysis, profit ratio analysis and correlation analysis. 

The results showed four broccoli marketing channels in Sidomukti 

village, marketing efficiency values for channels 1, 2, 3 and 4 were 50%, 

61.76%, 64.28%, and 72.5%, respectively. Channel 1 is the most efficient 

channel. Based on profit ratio and marketing margin the most efficient 

channel is channel 3. Based on Farmer's Share, the most efficient channel is 

channel 4. The correlation coefficient between the producer selling price and 

the farmer's share is 0.875, has a very strong correlation and unidirectional 

relationship. The correlation coefficient value between consumer selling 

price and farmer's share is -0.627, has a strong correlation but not 

unidirectional relationship. The correlation coefficient value between 

marketing margin and farmer's share is -0.964, has a very strong correlation 

but not unidirectional relationship. The correlation coefficient between 

marketing costs and farmer's share is -0,646, has a strong correlation but not 

unidirectional relationship. 

Keywords: broccoli, marketing efficiency, farmers share, marketing 

margin, profit ratio marketing channel. 
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