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Marketing Stimulus Analysis Of Coffee Products towards Costumer Satisfaction 

and Costumer Loyalty (Case Study On Kafe Semasa Semarang) 

 

OLEH : 

Septia Ayu Permatasari 

 

ABSTRAK 

Kopi merupakan bahan baku minuman yang dikonsumsi masyarakat 

Indonesia. Lifestyle dalam meminum kopi membuat coffee shop banyak 

bermunculan. Penelitian ini bertujuan untuk menganalisis tingkat kepuasan 

konsumen, pengaruh stimulus pemasaran terhadap kepuasan konsumen, pengaruh 

stimulus pemasaran terhadap loyalitas konsumen serta pengaruh stimulus 

pemasaran terhadap loyalitas konsumen melalui kepuasan konsumen Kafe 

Semasa. Penelitian ini dilaksanakan pada Maret 2020. Lokasi penelitian 

ditentukan secara purposive dengan pertimbangan Kafe Semasa berkonsep 

outdoor, pemanfaatan bangunan kecil, dan tidak memiliki wifi namun memiliki 

banyak pelanggan. Penelitian ini menggunakan metode studi kasus. Penelitian ini 

menggunakan quota sampling untuk menentukan jumlah responden yang diambil 

yaitu sebanyak 110 responden. Metode penentuan sampel menggunakan 

accidental sampling. Kriteria responden adalah konsumen produk kopi di Kafe 

Semasa dengan kunjungan minimal tiga kali sebulan. Pengumpulan data 

dilakukan dengan wawancara berdasarkan kuesioner serta studi pustaka yang 

berkaitan dengan penelitian. Analisis yang digunakan  adalah importance 

performance analysis, costumer satisfaction index, dan path analysis. 

Berdasarkan hasil analisis data diketahui bahwa tingkat kepuasan konsumen kafe 

Semasa sebesar 85,2% (sangat puas). Variabel harga, kualitas pelayanan, dan 

promosi berpengaruh terhadap kepuasan konsumen. Kualitas pelayanan dan 

promosi berpengaruh terhadap loyalitas konsumen. Kualitas pelayanan dan 

promosi melalui kepuasan konsumen berpengaruh terhadap loyalitas konsumen 

produk kopi Kafe Semasa.  

 

Kata Kunci : kepuasan konsumen, loyalitas konsumen, stimulus pemasaran 
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ABSTRACT 

Coffee is a raw material for drinks that are often consumed by Indonesian 

people. Lifestyle of drinking coffee make a lot of coffee shops appeared. This 

study aims to analyze the level of consumer satisfaction, the effect of marketing 

stimulus on consumer satisfaction, the effect of marketing stimulus on consumer 

loyalty, the effect of marketing stimulus on customer loyalty through customer 

satisfaction at Semasa Cafe. This research was held on March 2020.  The selection 

of research locations was determined purposively because Semasa Café is an 

outdoor café, have small building, and did not have wifi facilities but still had 

many customers. This research method uses case study method. This research uses 

quota sampling to determine the number of respondents used was 110 

respondents. The method of determining the sample using accidental sampling. 

Criteria for respondents are consumers who buy coffee products at Semasa Cafe 

with a minimum of three visits a month. Data collection is done by conducting 

interviews based on questionnaires and literature studies that related to research. 

The analysis used is importance performance analysis, customer satisfaction 

index, and path analysis. Based on the analysis, it is known that consumer 

satisfaction level at Semasa Café is 85.2% (very satisfied). Price, service quality, 

and promotion affect customer satisfaction. Service quality and promotion affect 

consumer loyalty. Service quality and promotion through customer satisfaction 

affects consumer loyalty of Semasa Café coffee product.  

 

Keywords: customer satisfaction, customer loyalty, marketing stimulus 
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