
DAFTAR PUSTAKA 

 

Aaeker, D.A. (1991). “Managing Brand Equity: Capitalizing on The Value of 

Brand Name”. New York : The Free Press 

Aaeker, D.A. (1996). “Buliding strong brands”. New York : The Free Press 

 APJII. (2016). Perkembangan Jumlah Pelanggan dan Pemakai Internet di 

Indonesia [online]. http:// www.apjii.or.id  

Arikunto, Suharsimi. (2010). “Prosedur Penelitian Suatu Pendekatan Praktik 

(Edisi Revisi 2010)”. Jakarta : PT. Rineka Cipta 

Bajaj, Kamlesh K.. dan  Nag (2000) ”E-commerce: The Cutting Edge of 

Business”. New Delhi : Tata McGraw-Hill Publ. 

Deavaj, Fan, dan  Kohli (2003). E-loyality Exclusive Ideal or Competitive Edge? 

Communication of the ACM 46 

Eun Joo Park, Eun Young Kim, Judith Cardona Forney. (2006). "A structural 

model of fashion‐oriented impulse buying behavior", Journal of Fashion 
Marketing and Management: An International Journal, Vol. 10 Issue: 4, 

pp.433-446 

Gauzente. C. (1999). Comparing Market Orientation Scales: A Content Analysis. 

Marketing Bulletin. 10. 76-82. 

Ghozali, Imam. (2012). “Aplikasi Analisis Multivariate Dengan Program SPSS” 

Semarang : Badan Penerbit Universitas Diponegoro 

Hostler, R.E. (2012) “Recommendation agent impact on consumer online 

shopping: The Movie Magic case study”.  Article in Expert Systems with 

Applications 39(3):2989-2999 · February 2012 

J.E. Bailey dan S.W. Pearson. (1983). “Development of a Tool for Measuring and 

Analyzing Computer User Satisfaction” Manajemen Science Vol 29. No 5 

Kalakota, Ravi dan Whinston, Andrew B. (1997) “Electronic Commerce: A 

Manager's Guide”. New Jersey: Addison-Wesley Professional 

Kasali, Rhenald (2017). “Disruption; Menghadapi Lawan-lawan Tak Kelihatan 

dalam Peradaban Uber”. Jakarta : Gramedia 

https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Kamlesh+K.+Bajaj%22
https://www.emeraldinsight.com/author/Joo+Park%2C+Eun
https://www.emeraldinsight.com/author/Young+Kim%2C+Eun
https://www.emeraldinsight.com/author/Cardona+Forney%2C+Judith
https://www.researchgate.net/journal/0957-4174_Expert_Systems_with_Applications
https://www.researchgate.net/journal/0957-4174_Expert_Systems_with_Applications
https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Ravi+Kalakota%22
https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Andrew+B.+Whinston%22


Keller, K.L. (1998) “Strategic Brand Management; Buliding, Measuring, and 

Managing Brand Equity”. New Jersey : Prentice Hall  

Keller, K.L. (2003). “Brand synthesis: the multidimensionality of brand 

knowledge”, Journal of Consumer Research”, Vol.29. No. 4, pp 595-600 

Kotler, Philip dan Amstrong, Gary. (2008). “Prinsip-prinsip Pemasaran. Alih 

Bahasa : Bob Sabran, M.M. Edisi 12 Jilid Satu dan Dua”. Jakarta :Erlangga 

Laudon, Kenneth C. ( 2012) “E-Commerce 2012, 8th Edition”. New York 

University : Pearson 

Laudon, Kenneth C., & Jane, P. Laudon.(2010). “Manajemen Information System 

: Managing the Digital Firm”. New Jersey: Prentice-Hal 

Naseri, M.B. dan Elliot, Greg.  (2011) “Role of demographics, social 

connectedness and prior internet experience in adoption of online shopping: 

Applications for direct marketin”. Journal of Targeting Measurement and 

Analysis for Marketing 19(2) · June 2011 

Stephen S. Porter, Cindy Claycomb. (1997) "The influence of brand recognition 

on retail store image", Journal of Product & Brand Management, Vol. 6 

Issue: 6, pp.373-387 

Tjiptono, Fandy. (2005). “Brand  Management dan Strategi”. Yogyakarta : Andi 

Offset 

Turban, Efraim (2012). “Electronic Commerce 2012 : Managerial and Social 

Networks Perspectives 7th Edition”. Hawai : Pearson 

Vinerean, S. (2013).”The Effects of Socialing on Online Consumer Behavior”. 

International of Business and Management.  

  

 

 

https://www.researchgate.net/journal/0967-3237_Journal_of_Targeting_Measurement_and_Analysis_for_Marketing
https://www.researchgate.net/journal/0967-3237_Journal_of_Targeting_Measurement_and_Analysis_for_Marketing
https://www.emeraldinsight.com/author/Porter%2C+Stephen+S
https://www.emeraldinsight.com/author/Claycomb%2C+Cindy

