DAFTAR PUSTAKA

Andrevski, G. (2012). Competitive strategy, alliance networks and firm
performance. Dissertation Abstracts International Section A: Humanities and
Social Sciences, 73(4-A), 1473. Retrieved from
http://search.ebscohost.com/login.aspx?direct=true&db=psyh&AN=2012-
99191-075&site=ehost-live

Bharadwaj, A. S., Bharadwaj, S. G., & Konsynski, B. R. (1999). Information
Technology Effects on Firm Performance as Measured by Tobin’s q.
Management Science, 45(7), 1008-1024.
https://doi.org/10.1287/mnsc.45.7.1008

Bowonder, B., Dambal, A., Kumar, S., & Shirodkar, A. (2010). Innovation
strategies for creating competitive advantage. Research Technology
Management, 53(3), 19-32.
https://doi.org/10.1080/08956308.2010.11657628

Chuang, Y. T., Dahlin, K. B., Thomson, K., Lai, Y. C., & Yang, C. C. (2018).
Multimarket Contact, Strategic Alliances, and Firm Performance. Journal of
Management, 44(4), 1551-1572. https://doi.org/10.1177/0149206315615399

Dussage, P., & Garrette, B. (1995). Determinants Of Success In International
Strategic Alliances: Evidence From The Global Aerospace Industry.
(January).

Ferdinand, A. (2006). Metode penelitian manajemen. Semarang: Badan Penerbit
Universitas Diponegoro.

Gatoto, D. (2013). STRATEGIC ALLIANCE AS A TOOL FOR COMPETITIVE
ADVANTAGE AT AFRICAN POPULATION AND HEALTH RESEARCH
CENTER ( APHRC ), KENYA BY DUNCAN GATOTO A RESEARCH
PROJECT SUBMITTED IN PARTIAL FULFILLMENT OF THE

REQUIREMENT OF THE DEGREE FOR THE AWARD OF THE DEGREE
OF M.

Ghozali, 1. (2006). Aplikasi analisis multivariate dengan program SPSS. Badan
Penerbit Universitas Diponegoro.

Hair et al. (2010). Multivariate Data Analysis, Seventh Edition. Pearson Prentice
Hall.

Hao ma. (2011). Competitive advantage and firm performance. (December 2000).
https://doi.org/10.1108/eb046396

Harrigan, K. R. (2015). Strategic Alliances as Agents of Competitive Change.
Collaborative Strategy a Guide to Strategic Alliances. Cheltenham: Elgar
Book Series, 1-12.

Iplik, F. N. (2014). STRATEGIC INNOVATION : AN EMPIRICAL STUDY ON



HOTEL FIRMS OPERATING IN ANTALYA REGION Yunus TOPSAKAL
Osuz DOGAN. 2(1), 16-29.

Ireland, R. D., Hitt, M. A., & Vaidyanath, D. (2002). Alliance management as a
source of competitive advantage. Journal of Management, 28(3), 413-446.

Jessika, D. (2013). Analisa Pengaruh Aliansi Stratejik Terhadap Keunggulan
Bersaing dan Kinerja bisnis. Business Accounting Review, Vol.1,2013.

Jones, G. K., Lanctot, A., & Teegen, H. J. (2001). Determinants and performance
impacts of external technology acquisition. Journal of Business Venturing,
16(3), 255-283. https://doi.org/10.1016/S0883-9026(99)00048-8

Karabulut, A. T. (2015). Effects of Innovation Strategy on Firm Performance: A
Study Conducted on Manufacturing Firms in Turkey. Procedia - Social and
Behavioral Sciences, 195, 1338-1347.
https://doi.org/10.1016/j.sbspro.2015.06.314

Kusumawardhani, A., & Mccarthy, G. (2013). Innovation in small and medium-
sized wood- furniture firms in Central Java , Indonesia.

Lee, C. W. (2007). Strategic alliances influence on small and medium firm
performance. Journal of Business Research, 60(7), 731-741.
https://doi.org/10.1016/j.jbusres.2007.02.018

Mananeke, L., Keunggulan, F. P., & Dan, K. (2012). the Determining Factors of
the Competitive Advantage and Business Performance in the Coastal
Communities in North Minahasa Regency. Journal of Economics, Business,
and Accountancy Ventura, 15(3), 409-422.

Massa, S., & Testa, S. (2008). Innovation and SMEs: Misaligned perspectives and
goals among entrepreneurs, academics, and policy makers. Technovation,
28(7), 393-407. https://doi.org/10.1016/j.technovation.2008.01.002

Muange, R., & Maru, L. C. (2015). Strategic alliances on performance of retail
firms in Nairobi county, Kenya. TQM Journal, 27(6), 732-740.
https://doi.org/10.1108/TQM-06-2015-0075

Paily, G., & Strategies, I. (2018). Volume 38 , Issue 4 Innovation Strategies ,
Outcomes and Firm Performance : An Analysis of Firm Behaviour in India ’
s Manufacturing Sector. 38(4).

Porter, M. (1985). The Competitive Advantage: Creating and Sustaining Superior
Performance. NY: Free Press.

Porter, M. E. (1990). Competitive Advantege of Nations.

Prasetya, G. L. H., Rahardja, E., Hidayati, R., Produk, 1., Stratejik, A., Lingkungan,
P., & Kompetitif, K. (2007). Membangun Keunggulan Kompetitif Melalui
Aliansi Stratejik Untuk Meningkatkan Kinerja bisnis ( Studi Kasus Pada Pt .
Pos Indonesia Wilayah Vi Jateng Dan Diy ). Jurnal Studi Manajemen &
Organisasi, 4(2), 1-109.



Rajasekar, J., & Fouts, P. (2009). Strategic alliances as a competitive strategy: How
domestic airlines use alliances for improving performance. International
Journal of Commerce and  Management, 19(2), 93-114.
https://doi.org/10.1108/10569210910967860

Rice, J., Liao, T. S., Martin, N., & Galvin, P. (2012). The role of strategic alliances
in complementing firm capabilities. Journal of Management & Organization,
Vol. 18, pp. 858-869. https://doi.org/10.5172/jm0.2012.18.6.858

Ring, P. S., & van de Ven, A. H. (1992). Structuring cooperative relationships
between organizations. Strategic Management Journal, 13(7), 483-498.
https://doi.org/10.1002/smj.4250130702

Sajady, H., Dastgir, M., Nejad, H. H., Borthick, aF., Clark, R. L., Hollander, a S.,
... Mogadam, A. (2011). Organizational Strategy, Structure, and Process.
International Journal of Accounting Information Systems, 1(2), 48-62.
https://doi.org/10.1016/j.accinf.2006.12.001

Setyadi, T., Oetomo, H. W., Khuzaini, K., & Suwitho, S. (2017). The Influence of
Strategic Alliance on Competitive Advantage through Market Area and
Product Innovation. International Journal of Business Administration, 8(7),
57. https://doi.org/10.5430/ijba.v8n7p57

Simanjutak. (2005). Manajemen dan Evaluasi Kinerja. 22(42), 103-136.
https://doi.org/10.1108/09513551011032482.Bastian

Stonehouse, G., & Snowdon, B. (2007). Competitive advantage revisited Michael
Porter on strategy and competitiveness. Journal of Management Inquiry,
16(3), 256-273. https://doi.org/10.1177/1056492607306333

Sugiyono, P. D. (2013). Metode Penelitian Manajemen. Bandung: Alfabeta, CV.

Tambunan, T. (2008). SME Development in Indonesia with reference to
networking, innovativeness, market expansion and goverment policy. (March),
402. Retrieved from
http://www.eria.org/publications/research_project_reports/smes-in-asia-and-
globalization.html

Toylan, N. V., & Semercioz, F. (2012). Leadership Styles in Strategic Alliances: A
lodging industry perspective. Procedia - Social and Behavioral Sciences, 58,
236-243. https://doi.org/10.1016/j.sbspro.2012.09.997

Varis, M., & Littunen, H. (2010). Types of innovation, sources of information and
performance in entrepreneurial SMEs. European Journal of Innovation
Management, 13(2), 128-154. https://doi.org/10.1108/14601061011040221

Venkatraman, N. (1989). Strategic Orientation of Business Enterprises: The
Construct, Dimensionality, and Measurement. Management Science, 35(8),
942-962. https://doi.org/10.1287/mnsc.35.8.942



Voss, G. B., & Voss, Z. G. (2000). Strategic Orientation and Firm Performance in
an Artistic Environment. Journal of Marketing, 64(1), 67-83.
https://doi.org/10.1509/jmkg.64.1.67.17993

W, M. P. (2016). Relationship Between Innovation Strategies and Competitive
Advantage in the Logistics Firms in Mombasa County , Kenya By Mburu Paul
Wanyoike a Research Project Submitted in Partial Fulfillment of the
Requirements for the Award of the Degree of Master of B.

Yasar, F. (2010). Competitive Strategies and Firm Performance: Case Study on
Gaziantep Carpeting Sector. Mustafa Kemal University Journal of Social
Sciences Institute, 7(14), 309-324.

Zahra, & Das. (2009). Innovation Strategy and Financial Performance in
Manufacturing Companies: an Empirical Study. Production and Operations
Management, 2(1), 15-37. https://doi.org/10.1111/j.1937-
5956.1993.tb00036.x



