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H1: Customer Demand positively affects the market knowledge competence.

H2 : The intensity of competition has a positive effect on the determination of the competence of new knowledge 
strategy. 

H3: The importance of market knowledge perception positively effects on the market knowledge competence 
determination of new knowledge.
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H4: The Market Knowledge Competence has positive effects in determining new product development of the
company.

H5: Internal R&D has a positive effect on the determination of new product development of the company.

H6: External R&D has a positive effect on the determination of new product development of the company.
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