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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh e-commerce, 

kualitas produk, dan promosi terhadap keputusan pembelian produk Batik Mahkota 

di Laweyan, Surakarta. Tipe penelitian yang digunakan adalah explanatory 

research dimana teknik pengumpulan data yang digunakan menggunakan alat 

bantu kuesioner. Sample yang digunakan berjumlah 100 responden dengan 

menggunakan purposive sampling dan teknik accidental. Responden yang dipilih 

adalah yang telah melakukan pembelian di Batik Mahkota dan pernah melakukan 

transaksi menggunakan alat elektronik. Metodologi yang digunakan untuk 

menganalisis data primer dalam penelitian ini yaitu, uji validitas, uji reliabilitas, 

koefisien korelasi, koefisien determinasi, regresi linier sederhana, regresi linier 

berganda, dan uji signifikansi (uji t dan F) dengan menggunakan SPSS 16.0. 

Hasil penelitian menunjukkan bahwa e-commerce berpengaruh signifikan terhadap 

keputusan pembelian sebesar 26,7% dan hasil uji t menunjukkan nilai 6,088. 

Kualitas produk berpengaruh signifikan terhadap keputusan pembelian sebesar 

32,5% dan hasil uji t menunjukkan nilai 6,976. Promosi berpengaruh signifikan 

terhadap keputusan pembelian sebesar 28,9% dan hasil uji t menunjukkan nilai 

6,417. Sedangkan secara simultan, e-commerce, kualitas produk, dan promosi 

berpengaruh signifikan terhadap keputusan pembelian sebesar 43%, dan hasil uji F 

menunjukkan nilai 25,936. Artinya, semakin baik e-commerce, kualitas produk, dan 

promosi maka semakin tinggi keputusan pembelian produk Batik Mahkota.  

Berdasarkan hasil penelitian, peneliti menyarankan agar Batik Mahkota 

memperbaiki e-commerce dari sisi kualitas sistem dan kualitas informasinya. 

Mempertahankan dan meningkatkan kualitas produk dan lebih sering melakukan 

kegiatan promosi dan memperbanyak ragam promosi yang dilakukan. 

Kata kunci: E-Commerce, Kualitas Produk, Promosi, Keputusan Pembelian 
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ABSTRACT 

 

This study aims to determine the influence of e-commerce, product quality, and 

product promotion on purchasing decisions of Mahkota Batik;s products in 

Laweyan, Surakarta. This was an explanatory research using questionnaires as the 

tools to collect the primary data. This study included 100 respondents as the sample 

and the data were taken with purposive sampling method and accidental technique. 

The selected respondents were those who have made purchases in Batik Mahkota 

and have conducted payment transactions using electronic instruments. The 

methodology used to analyze the primary data in this research was validity test, 

reliability test, correlation coefficient, determination coefficient, simple linear 

regression, multiple linear regression, and significance test (t and F test) using SPSS 

16.0. 

The results showed that e-commerce has a significant effect on purchasing 

decisions with a percentage of 26.7% and a t-test value of 6.088 . Product quality 

significantly influences the purchase decisions with a percentage of 32.5% and a t-

test value of 6.976. Product promotion also has a significant effect on purchasing 

decisions with a percentage of 28.9% and a t-test value of 6.417. While 

simultaneously, e-commerce, product quality, and promotion have a significant 

effect on purchasing decisions with a percentage of 43% and an f-test value of 

25.936. It can be concluded that the better the e-commerce system used, product 

quality, and the promotion technique, the higher the purchase decision of the 

products of Batik Mahkota. 

Based on the results obtained in the research, researchers then suggested that Batik 

Mahkota should improve the e-commerce in terms of system’s quality and 

information’s quality. Maintaining and improving the product quality and planning 

on more promotional activities can also be done to make improvement.  

Keywords: E-Commerce, Product Quality, Promotion, Purchase Decision 
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