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ABSTRAK

Bisnis kuliner menjadi salah satu bisnis yang terus berkembang di Semarang.
Melimpahnya Sumber Daya Alam di Semarang, yaitu ikan bandeng menjadikan bisnis kuliner
bandeng duri lunak semakin populer. Bandeng Juwana Elrina merupakan salah satu usaha
makanan yang menjadikan ikan bandeng sebagai bahan baku utama makanan khas Semarang.
Berdasarkan data penjualan Bandeng Juwana Vaccum (kg) tahun 2015 - 2016 menunjukkan
adanya penurunan penjualan.

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan harga terhadap
minat beli ulang Bandeng Juwana Vaccum melalui kepuasan konsumen pada pelanggan PT.
Bandeng Juwana Elrina di Semarang. Tipe penelitian yang digunakan adalah explanatory
research dan sampel yang diambil sebanyak 100 pelanggan. Teknik sampling yang digunakan
adalah purposive sampling dan accidental sampling. Teknik pengumpulan data yang
digunakan adalah studi pustaka, kuesioner, dan wawancara. Teknik analisis data yang
digunakan adalah uji tabulasi silang, uji korelasi, uji determinasi, uji regresi linier sederhana,
uji regresi linier berganda, uji t, uji F, dan uji sobel by A.F Hayes dengan bantuan program
IBM SPSS (Statistical Product and Service Solutions) versi 22.0

Hasil penelitian menunjukkan bahwa terdapat pengaruh positif antara kualitas produk
dan harga terhadap kepuasan konsumen secara parsial dan simultan. Hasil penelitian juga
menunjukkan bahwa terdapat pengaruh positif antara kualitas produk dan harga terhadap minat
beli ulang secara parsial dan simultan. Hasil analisis uji sobel diketahui bahwa variabel
kepuasan konsumen merupakan variabel mediasi parsial yang mampu memediasi pengaruh
harga terhadap minat beli ulang dengan nilai Z sebesar 2,7835 lebih besar dari t tabel (1,9845)
dan nilai p sebesar 0,0054 lebih kecil dari 0,05. Sementara, hasil analisis uji sobel diketahui
variabel kepuasan konsumen merupakan variabel mediasi penuh yang tidak mampu memediasi
pengaruh kualitas produk terhadap minat beli ulang dengan nilai Z sebesar 1, 3457 lebih besar
dari t tabel (1,9845) dan nilai p sebesar 0,1815 lebih besar dari 0,05. Adapun saran yang
diberikan adalah tetap mempertahankan kualitas produk yang sudah baik dan memperhatikan
harga yang dinilai mahal dibandingkan dengan pesaing agar minat beli ulang tinggi.

Kata kunci : Kualitas Produk, Harga, Kepuasan Konsumen, Minat Beli Ulang.
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ABSTRACT

Culinary business is one of businesses that keep growing in Semarang. With the large
amount of natural resources, that is ikan bandeng (milkfish), causing culinary business named
bandeng duri lunak (milkfish with soft bone) more popular. PT. Bandeng Juwana Elrina is one
of food business that made ikan bandeng as their basic material to create a special food from
Semarang. From the sales data of Bandeng Juwana Vaccum (kg) in year 2014 to 2016, it
happened to fluctuated, or the sale is not steady from time to time.

The purpose of this research is to find out about the influences of the quality and the
price of the product to the willingness of people to buy the product repeatedly through the
satisfaction of the buyers of PT. Bandeng Juwana Elrina in Semarang. The type of research
that used for this research is explanatory research, and there are 100 samples. Sampling
technique that used for this research is purposive sampling and accidental sampling. The
techniques of the data collection are the study of library, questionnaire, and interview. The
techniques of the data analysis are through cross-tabulation test, correlation test, determination
test, simple linear regression test, t test, F test, and sobel test by A.F. Hayes with the help of
IBM SPSS (Statistical Product and Service Solutions) program version 22.0.

The results of this research showed that there is a positive influence between the quality
and price of the product on customer satisfaction partially and simultaneously. The results also
indicate that there is a positive influence between product quality and price on repurchase
intention partially and simultaneous. Based on the results of the analysis of sobel test, it is
known that the variable of customer satisfaction is the partial mediation variable that is able to
mediate the effect of product quality on repurchase intention with Z value equal to 3,2611
bigger than t table (1,9845) and p value equal to 0,0011 bigger from 0.05. Meanwhile, the
variable of consumer satisfaction is the full mediation variable that is able to mediate the
influence of price on repurchase intention with the value of Z equal to 2,7835 bigger than t
table (1,9845) and the value of p equal to 0.0054 is greater than 0.05. The advice given is to
maintain the good quality of the product and observe the prices that are considered more
expensive compared to other brands in order to boost up the repurchase intention.

Keywords: Product Quality, Price, Consumer Satisfaction, Repurchase Intention.
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