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Pengaruh Kualitas Produk dan Harga terhadap Keputusan Pembelian 

Masker Wajah Mustika Ratu  

(Studi Kasus pada Konsumen Kec. Tembalang Kota Semarang) 

ABSTRAK 

Produk perawatan kecantikan seperti masker wajah merupakan kebutuhan yang 

penting bagi perempuan. PT Mustika Ratu yang memproduksi Masker wajah 

mengalami penurunan yang dibuktikan dengan penurunan penjualan dan Brand 

Index dari tahun 2014-2017. Penelitian ini memfokuskan pada pengaruh kualitas 

produk dan harga terhadap keputusan pembelian konsumen di Kec. Tembalang 

Kota Semarang. 

Tujuan penelitian ini untuk mengetahui pengaruh kualitas produk dan 

harga terhadap keputusan pembelian masker wajah Mustika Ratu. Tipe penelitian 

ini adalah explanatory research. Pengambilan sampel menggunakan teknik non 

probability sampling dengan metode Purposive sampling. Jumlah sampel yang 

diambil 100 responden. Penelitian ini dibantu oleh sistem SPSS 16.0  

Hasil penelitian menunjukan kualitas produk berpengaruh terhadap 

keputusan pembelian sebesar 21,5%. Harga berpengaruh terhadap keputusan 

pembelian sebesar 29,7%. Secara simultan kualitas produk dan harga berpengaruh 

terhadap keputusan pembelian sebesar 35,6%. Perhitungan Uji F menunjukkan 

terdapat terdapat pengaruh positif antara kualitas produk dan harga terhadap 

keputusan pembelian. Semakin baik kualitas produk dan persepsi konsumen 

terhadap harga semakin tinggi keputusan pembelian masker wajah Mustika Ratu. 

Selain itu harga mempunyai pengaruh paling dominan dengan nilai keofisien 

regresi 0,715.  

Saran dalam penelitian ini adalah meningkatkan kualitas produk baik 

kemasan, fungsi dan keragaman ukuran produk masker wajah Mustika Ratu. 

Selain itu dari sisi harga, kesesuaian harga dengan kualitas dan manfaat produk 

harus diperbaiki dan ditingkatkan. 

 

 

Kata Kunci : Kualitas Produk, Harga, Keputusan Pembelian  

 

 



The Influence of Product Quality and Price against purchasing Decision of 

Mustika Ratu Facial Mask  

(Case Studes Of Consumers In Tembalang Districts Semarang City) 

 

ABSTRACT 

Beauty care products like a facial masks are an important requirement for women. 

PT Mustika Ratu which produce facial mask has decreased of sales and decrease 

Brand Index from 2014-2017. This study focus on the influence of product quality 

and price on consumer purchasing decision in Tembalang Districts Semarang 

City. 

 The purpose of this study is to identify the influence of product quality and 

price on purchasing decision of Mustika Ratu face mask for consumers in 

Tembalang Districts Semarang City. The type of research is explanatory research. 

Sampling technique is non probability sampling based on purposive sampling. 

The number of sample is 100 respondents. The analysis technique used SPSS 16.0  

 The results of the research showed that the quality of product influence the 

purchase decision at the amount 21.5%. Price affects the purchasing decision 

reach to 29.7%. Meanwhile, simultaneously product quality and price influence to 

purchase decision by donating 35,6%. Based on the calculation of Test F shows 

that there is a positive influence between product quality and price to purchasing 

decision. It is means the better the quality of products and consumer perception of 

prices, the higher purchasing decision Mustika Ratu face mask in Tembalang 

District Semarang City. In addition, the price has the most dominant influence 

with regression keofisien value of 0.715. 

 Suggestion in this research is to improve product quality both in 

packaging, function and diversity of Mustika Ratu face mask product. Moreover 

in terms of the price, the suitability of the price with the quality and benefits of the 

product must also be upgraded and improved. 

 

 

Keywords : Product Quality, Price, Purchasing Decision 
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