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ABSTRAKSI 

Judul Karya Bidang : Aplikasi Event Management pada acara GO-FOOD 

Culinary Festival with 50 Best Merchants dan Road to GO-

FOOD Culinary Festival sebagai Tenant Manager dan 

Sponsorship 

Nama   : Nazhara Syahida Istiqamah 

NIM   : 14030113140114 

 

GO-FOOD adalah suatu fitur jasa antar dalam bidang kuliner merupakan 

salah satu layanan yang ada di Aplikasi GO-JEK. Terdapat lebih dari 500 

restaurant yang sudah bekerja sama dengan GO-FOOD Semarang. GO-JEK 

Semarang ingin mengadakan suatu event kuliner yang mempertemukan secara 

langsung antara penjual dan pembeli dengan tujuan untuk memperkenalkan 

merchant terbaik  GO-FOOD yang ada di Semarang.  

GO-FOOD Culinary Festival with 50 best merchants merupakan bazar 

kuliner yang menghadirkan 50 merchant terbaik dari GO-FOOD Semarang. 

Dengan tema Journey to Independance Day” ini akan menceritakan perjalanan 

bangsa Indonesia dari mulai masa penjajahan hingga akhirnya Merdeka. Selain itu 

terdapat acara bernama Road to GO-FOOD Culinary Festival sebagai rangkaian 

acara ini yang diadakan di tiga kampus terbesar di Semarang. 

Dalam rangkaian GO-FOOD Culinary Festival, tenant manager bertanggung 

jawab atas segala hal yang berhubungan dengan tenant mulai dari mencari tenant, 

melakukan technical meeting, serta menghandle tenant saat kegiatan berlangsung. 

Selain itu, Sponsorship bertanggung jawab atas sponsor yang bekerja sama saat 

event. 

Road to GO-FOOD Culinary Festival diadakan di tiga kampus di Semarang 

yaitu Universitas Diponegoro, Universitas Negeri Semarang, dan Univerisitas 

Islam Negeri Wali Songo. Dalam setiap acara Road to GO-FOOD Culinary 

Festival terdapat satu best merchant yang ikutserta dalam acara ini. 

GO-FOOD Culinary Festival yang diadakan mulai dari 25 Agustus hingga 27 

Agusutus 2017 di DP Mall ini berhasil mendatangkan 49 best merchant dari 

setiap kategorinya. Selain itu, acara ini disponsori oleh Vimas Indonesia, Aguaria, 

dan Three.  

 

Key Word : event management, sponsorship, Start Up 
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ABSTRACT 

Title  : Event Management Application in GO-FOOD Culinary 

Festival with 50 best merchants and Road to GO-FOOD 

Culinary Festival as a Tenant Manager and Sponsorshi[ 

Name   : Nazhara Syahida Istiqamah 

NIM   : 14030113140114 

 

GO-FOOD, a service featured by go-jek to provide food delivery service. 

More than 500 restaurants have built partnerships with GO-FOOD Semarang. 

GO-JEK Semarang also wanted to held an event that was provided by GO-FOOD 

Semarang itself. 

GO-FOOD Culinary Festival with 50 best merchants, themed Journey to 

independence day tells us the Indonesian national history to set free from 

Colonialists. There was also an event named road to GO-FOOD Culinary Festival 

as the series of its event held on three universities in Semarang 

In the series of GO-FOOD Culinary Festival, tenant manager is a person 

who has responsibility to manage its tenants, from beginning the deal to the 

tenants until managing the tenants as the event starts. Also there was a 

sponsorship that responsibles to the sponsors of the event. 

Road to GO-FOOD Culinary Festival held on three universities in 

Semarang, Undip, Unnes, and UIN Walisongo. On each events, there will be one 

best merchant included. GO-FOOD Culinary Festival was held from 25th-27th of 

August 2017 at DP Mall has successfully convinced 49 best merchants to attend 

the event. The event was also sponsored by Vimas Indonesia, Aguaria, and Three. 

 

Key Word : event management, sponsorship, Start Up 
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