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ABSTRAKSI

Judul Karya Bidang : Aplikasi Event Management pada Acara GO-FOOD
Culinary Festival with 50 Best Merchants dan Road to GO-
FOOD Culinary Festival sebagai Production Manager dan
Partnership Manager

Nama : Ribbi Hendriyan Nugroho

NIM : 14030113120061

L.
GO-JEK Semarang ingin mengapresiasi merchant-merchant yang sudah

bergabung dengan GO-FOOD Semarang serta mempertemukan secara langsung
konsumen dan merchant GO-FOOD Semarang dalam sebuah kesempatan. Selain itu,
GO-FOOD Semarang ingin mengenalkan berbagai macam jenis makanan yang ada di
Semarang mulai dari makanan tradisional hingga makanan kekinian kepada masyarakat
Semarang dari berbagai kalangan.

Berdasarkan permintaan GO-JEK Semarang untuk membut event GO-FOOD,
maka strategi dari karya bidang ini adalah mengadakan event yang menghadirkan
merchant-merchant GO-FOOD paling diminati masyarakat Semarang. Lalu tercetuslah
ide event dengan nama GO-FOOD Culinary Festival dengan kegiatannya adalah Road
to GO-FOOD Culinary Festival dan GO-FOOD Culinary Festival with 50 Best
Merchants.

Dalam hal ini, Production dan Partnership Manager bertanggung jawab atas
seluruh proses produksi, loading in dan loading out, gladiresik, dan kebutuhan property
selama acara, serta bertanggung jawab atas kegiatan Road to GO-FOOD Culinary
Festival.

Dengan terpenuhinya kebutuhan produksi, kegiatan Road to GO-FOOD
Culinary Festival dna GO-FOOD Culinary Festival with 50 Best Merchants dapat
berjalan dengan baik.

Dengan berhasilnya event ini, menjadi pembelajaran bagi mereka yang akan
membuat sebuah acara dimana kebutuhan produksi yang terpenuhi akan membuat
acara berjalan dengan baik. Selain itu kegiatan partnership yang baik akan mendukung
tersebarnya informasi dengan baik.

Kata kunci : Event, Produksi, Partnership
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ABSTRACT

Tittle of Project : Event Management application in GO-FOOD Culinary
Festival with 50 Best Merchants and Road to GO-FOOD
Culinary Festival as Production Manager and Partnership

Manager
Name : Ribbi Hendriyan Nugroho
NIM : 14030113120061

GO-JEK Semarang wants to appreciate merchants who have joined GO-FOOD
Semarang and bringing together consumers and Semarang GO-FOOD’s merchants in an
event. In addition, GO-FOOD Semarang wants to introduce various types of food in
Semarang ranging from traditional food to contemporary food to the people of Semarang
from various circles.

Based on GO-JEK Semarang's request to hold GO-FOOD event, the strategy of
this project is to hold an event that presents GO-FOOD’s favorite merchants in Semarang.
Then came the idea of the event with the name GO-FOOD Culinary Festival with its
activities are Road to GO-FOOD Culinary Festival and GO-FOOD Culinary Festival with
50 Best Merchants.

In this case, Production and Partnership Manager are responsible for the entire
production process, loading in and loading out, simulation, and property needs during the
event, and are responsible for Road to GO-FOOD Culinary Festival activities.

With the fulfillment of production requirements, Road to GO-FOOD Culinary
Festival activities and GO-FOOD Culinary Festival with 50 Best Merchants can run well.

With the success of this event, it becomes a lesson for those who will create an
event where the fulfilled production needs will make the event run well. In addition, good
partnership activities will support the spread of information well.

Keyword : Event, Production, Partnership
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