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(Marketing Analysis Of Chili In Bansari District, Temanggung Regency)

Oleh:
Angel Dita Simamora

ABSTRAK

Tujuan penelitian adalah untuk mengetahui saluran pemasaran cabai, marjin
pemasaran dan efisiensi ekonomi pemasaran cabai di Kecamatan Bansari
Kabupaten Temanggung. Penelitian dilaksanakan pada bulan Juni 2017. Metode
penelitian digunakan metode survei. Pemilihan lokasi penelitian dilakukan secara
purposive, artinya tempat lokasi penelitian sengaja dipilih karena termasuk dalam
kecamatan dengan produksi cabai terbesar di Temanggung. Penentuan jumlah
sampel petani menggunakan proposional sampling sedangkan untuk menentukan
sampel lembaga pemasaran menggunakan snowball sampling. Pengumpulan data
meliputi data primer dan data sekunder. Responden petani berjumlah 30 petani
cabai dan lembaga pemasaran sebanyak 23 orang. Analisis data mengunakan
analisis deskriptif dan perhitungan ekonomi meliputi biaya pemasaran,
keuntungan, marjin pemasaran dan farmer’s share. Hasil penelitian menunjukkan
bahwa ada 3 pola pemasaran yaitu: 1) Saluran Pemasaran I. Petani —» Pedagang
Pengecer —»Konsumen (Marjin : Rp. 1.000/Kg ; farmer’s share:95,60%), 2)
Saluran 11 . Petani —» Pedagang Pengumpul—»Agen (Marjin: Rp.
1.000/Kg; farmer’s share: 94,90%), 3)Saluran Ill : Petani—»Pedagang
Pengumpul—Pedagang besar—»Pedagang Pengecer —» Konsumen (Marji:
Rp. 5.000/Kg; farmer’s share. 78,27%). Kesimpulan penelitian ini adalah
semakin pendek pola saluran pemasaran menghasilkan marjin pemasaran yang
semakin kecil dan tingkat efisiensi yang semakin tinggi.

Kata Kunci :efisiensi, marjin, pemasaran, saluran pemasaran.

ABSTRACT

The purpose of the research was to know the pattern of chilli marketing
distribution, marketing margins and economic efficiency of marketing of chili in
Bansari District, Temanggung Regency. The research was executed in June 2017
—July 2017. The research used survey method. Site selection of the research done
on purposive sampling, it means the place of the location of research purposely
chosen because the district was included in the biggest chili production in
Temanggung. Determination of the total sample of farmers using proportional
random sampling while to determine the sample of agency marketing using
snowball sampling. Data collection includes primary data and secondary data.
Respondent farmers amounted to 30 chili farmers and marketing agencies as



many as 23 people. Data analysis using descriptive analysis and economic
calculation covers marketing costs, profits, margins of marketing and farmer's
share. The result of research shows that there are 3 marketing patterns, i.e.: 1)
Marketing Channels | : Farmer — Retail Trader —»Consumer (Margins : Rp.
1000/Kg ; farmer’s share:95,60%), 2) Marketing Channel Il : Farmer —»
Collector Trader—» Agents (Margins:Rp. 1500/Kg; farmer’s share : 94,90%), 3)
Marketing Channel Il : Farmer—»Collector Trader—»Wholesalers—» Retail
Trader —» Consumer (Margins: Rp. 5000/Kg ; farmer’s share : 78,27%).
Conclusion of this research was the shorter pattern marketing channels produce
marketing margins were getting smaller and the higher efficiency level.

Keywords: efficiency, margins, marketing, marketing channels.
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