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NOTE

This international seminar on Language Maintenance and Shift V (LAMAS V for short) is a
continuation of the previous LAMAS seminars conducted annually by the Master Program in
Linguistics, Diponegoro University in cooperation with Balai Bahasa Provinsi Jawa Tengah.

We would like to extent our deepest gratitude to the seminar committee for putting together the seminar
that gave rise to this compilation of papers. Thanks also go to the Head and the Secretary of the Master
Program in Linguistics Diponegoro University, without whom the seminar would not have been
possible.

The table of contents lists 92 papers presented at the seminar. Of these papers, 5 papers are presented
by invited keynote speakers. They are Prof. Aron Repmann, Ph.D. (Trinity Christian College, USA),
Prof. Yudha Thianto, Ph.D. (Trinity Christian College, USA), Dr. Priyankoo Sarmah, Ph.D. (Indian
Institute of Technology Guwahati, India), Helena I.R. Agustien, Ph.D. (Semarang State University,
Indonesia), and Dr. M. Suryadi, M.Hum. (Diponegoro University, Indonesia).

In terms of the topic areas, the papers are in sociolinguistics, psycholinguistics, theoretical linguistics,
antropolinguistics, pragmatics, applied linguistics, and discourse analysis.
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NOTE FOR REVISED EDITION

There is a little change in this revised edition, which as the shifting of some parts of the article by Tatan
Tawami and Retno Purwani Sari entitled “Sundanese Identity Represented by the Talents of Ini
Talkshow A Study of Pragmatics” on page 166 to 167. This has an impact on the change of table of
contents.
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SCHEDULE OF THE INTERNATIONAL SEMINAR LANGUAGE MAINTENANCE AND SHIFT V

“The Role of Indigenous Languages in Constructing Identity”

WEDNESDAY, SEPTEMBER 2, 2015

TIME NAME TITLE [ PAGE ROOM | CHAIR PERSON
07.00 - 08.00 REGISTRATION LOBBY Committee
08.00 - 08.15 SPEECH FROM THE COMMITTEE KRYPTON Head of

Committee
08.15 - 08.30 OPENING KRYPTON | Dean of FIB Undip
PLENARY SESSION 1
Prof Avon Repmann. PhD. | CODE SWITCHING IN CARTHAGE: AUGUSTINE'S USE OF THE PUNIC s
! LANGUAGE AS AN INSTRUMENT OF CULTURAL UNITY or. Nerhayat
08.30 - 10.30 LOAN WORDS AS SHAPERS OF IDENTITY IN SEVENTEENTH-CENTURY MALAY: KRYPTON enayat,
Prof. Yudha Thianto, Ph.D. | A HISTORICAL LINGUISTICS STUDY OF CHRISTIAN SONGS INTRODUCED BY 19-27 Hum.
THE VOC
Dr. Priyankoo Sarmah, Ph.D. | LANGUAGE MAINTENANCE AND SHIFT: THE ASSAM SORA PERSPECTIVE 8-18
10.30 - 11.00 COFFEE BREAK REsTO [T
PARALLEL 1A
Nasariah Mansor, Nooriza | ANALISIS KESALAHAN BAHASA: PERBANDINGAN ANTARA PELAJAR KELAS 28331
Wahab CEMERLANG DAN PELAJAR KELAS KURANG CEMERLANG
N ATTITUDES TOWARDS JAVANESE LANGUAGE AND TS MAINTENANCE BY THE .
Deli Nirmala ENGLISH DEPARTMENT STUDENTS OF DIPONEGORO UNIVERSITY 58-62 | KRYPTONI Commitise
Pradnya Permanasari WILL JAVANESE LANGUAGE BECOME EXTINCT? 114 - 118
St Suarel PENGGUNAAN BAHASA JAWA DIALEK BANTEN DI KALANGAN MAHASISWA 78381
11.00-12.30 (STUDI KASUS PADA DUA PTN DI PROPINSI BANTEN)
PARALLEL 1B
Ahmad Jazuly IMPLEMENTASI PENGEMBANGAN BAHASA PADA ANAK USIA DINI 201-205
SELAMATKAN PERKAWINANMU, SELAMATKAN BAHASAMU: CATATAN
Eric Kunto Aribowo MENGENAI DAMPAK POSITIF PERKAWINAN ENDOGAMI TERHADAP BAHASA | 271-275 | KRYPTONI |  Committee
MASYARAKAT KETURUNAN ARAB DI PASAR KLIWON SURAKARTA
Sudirman Wilian PELESTARIAN BAHASA DAERAH MELALUI PENULISAN DAN PENERBITAN BUKU | 387 - 391
ka Inayat PEMERTAHANAN BAHASA DAERAH DALAM PUISI TERJEMAHAN 296 - 299
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TIME NAME TITLE PAGE ROOM CHAIR PERSON
PARALLEL1C
Jumharia Djamereng INFLUENTIAL FACTORS IN THE MAINTENANCE OF TAMIL LANGUAGE AMONG 7780
INDIAN SOCIETIES IN MEDAN, NORTH SUMATERA
Masruddin WOTU LANGUAGE IN ENDANGERED PHASE : SOLUTION FOR REVITALIZING 91-94 | KRYPTONII Committee
WOTU LANGUAGE
Siti Fitriati GAYA BAHASA DALAM SASTRA LISAN LAMPUNG PEPANCOGH 374 -377
Sofi Aulia Rahmania RAGAM DIALEK PADA MASYARAKAT TUTUR KABUPATEN DEMAK 382 - 386
11.00 - 12.30 PARALLEL 1D
Ribut Surjowat NEWSPAPER IDEOLOGY: CRITICAL DISCOURSE ANALYSIS ON 2002 BALI 199 -133
BOMBING AND PAPUA CONFLICT REPORTED BY SYDNEY MORNING HERALD
Risha Devina Rahzanie KEBERPIHAKAN BAHASA JURNALISTIK MEDIA MASSA DALAM KERAJAAN 365 - 368 .
JOKOWI MATRIX Committee
Nurhayat POLITICAL DISCOURSE ANALYSIS OF MEGAWATI'S SPEEC IN THE OPENING 105 - 109
OF THE FOURTH CONGRESS OF THE PDIP
P. Ari Subagyo JEJAK KUASA DALAM SABDA RAJA DAN DHAWUH RAJA: TINJAUAN ANALISIS 350 - 354
WACANA KRITIS
12.30- 13.30 LUNCH BREAK ResTO [
PARALLEL 2 A
Rosida Tiurma Manurung ANALISIS DIMENSI SOSIAL, BUDAYA, DAN EKONOMI DALAM FENOMENA ALIH 369 - 373
KODE DI RUSUNAWA
Antonius Suratno, Cecilia T A STUDY OF THE PERCPTUAL BELIEFS AND THE USE OF INFORMAION AND 3943 .
Murniati, Emilia N Aydawati COMMUNICATION TECHNOLOGY FOR LANGUAGE LEARNING KRYPTON | Committee
Pradiptia Wulan Utami ALIH KODE DAN CAMPUR KODE DALAM ACARA “BUKAN SEKEDAR WAYANG” DI 355 - 359
NET TV: SUATU KAJIAN SOSIOLINGUISTIK
Rin Surtantini, Teguh Imam LANGUAGE INFERIORITY OF NON-MAINSTREAM VERNACULAR: A CASE OF 124 -128
13.30 - 15.00 Subarkah NGAPAK AND BANDHEK DIALECTS
' ' PARALLEL 2B
Agus Hari Wibowo PERMASALAHAN PENGUCAPAN BUNY!| VOKAL BAHASA INGGRIS 197 - 200
PENGARUH SISTEM FONOLOGI BAHASA PERTAMA TERHADAP
Apriliya Dwi Prihatiningtyas PEMBELAJARAN BAHASA KEDUA: STUDI KASUS PADA PENUTUR BAHASA CINA | 229 - 232
DAN JEPANG KRYPTON Il Committee
Eko Widianto INTERFERENSI BAHASA ARAB DAN BAHASA JAWA PADA TUTURAN 262 - 266
MASYARAKAT PONDOK PESANTREN SEBAGAI GEJALA PERGESERAN BAHASA
Taufi . MOTHER-TONGUE (L1) PHONOLOGICAL INTERFERENCEIN THE SPOKEN
aufik Suadiyatno 170 - 174

ENGLISH OF SOUVENIR SELLERS IN LOMBOK

viii
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TIME NAME TITLE PAGE ROOM CHAIR PERSON
PARALLEL2C
Amv Sabila SEBAMBANGAN CULTURAL SOCIETY IN THE DISTRICT OF LAMPUNG PEPADUN 210 - 214
y KIBANG BUDI JAYA UNIT 6 TULANG BAWANG LAMPUNG
Pininta Veronika Silalahi LANGUAGE AND IDENTITY IN THE WEDDING CEREMONY OF BATAK TOBA 110-113
Raheni Suhita, Djoko KRYPTON I Committee
L . DAYA PRAGMATIK DAN FUNGSI MANTRA PENGLARISAN BAGI MASYARAKAT
Sulaksono, Kenfitria Diah 360 - 364
N . JAWA
Wijayanti
Adam Damanhuri MADURESE PROVERBS (A SOCIOLINGUISTICS COGNITIVE PERSPECTIVE OF 28 - 29
13.30 - 15.00 MADURESE MEANING OF LIFE)
PARALLEL 2D
Anaaa Cahvaning Utami REALISASI TUTURAN EKSPRESIF TENAGA KERJA WANITA DALAM FILM 215919
gga Lahyaning MINGGU PAGI DI VICTORIA PARK
Rosaria Mita Amalia, Rani APPLICATION OF PERFORMATIVE CONCEPT ON ENGLISH LEGAL 134 -138 MATRIX Committee
Sitifitriani DOCUMENTS: A STUDY OF PRAGMATICS
Athiyah Salwa THE INFLUENCE OF MULTICULTURAL SOCIETY IN INDONESIAN SONG LYRICS 248 - 252
Cahyo Ramadani, Aris PRESERVING VERNACULARS IN INDONESIA: A BILINGUAL VERNACULAR- 49-53
Munandar ENGLISH DICTIONARY APPROACH
PARALLEL 3 A
Titi Puii Lestari PERILAKU SOSIAL MASYARAKAT INDONESIA AKIBAT KOSA KATA SERAPAN 399 - 403
I BAHASA ASING DALAM BIDANG TEKNOLOGI DAN KULINER
Eny Setyowati, Sri PERSINGGUNGAN ANTARBAHASA MASYARAKAT NELAYAN DI PESISIR PANTAI 267 - 270
Pamungkas SELATAN PACITAN KRYPTON | Committee
. . IMPACTS OF SOCIAL MEDIA TOWARDS LANGUAGE SHIFT AMONG UNIVERSITY
Clara Herlina Karjo STUDENTS 54 - 57
Melor Fauzita Binti Md. Yusoff AMALAN KESANTUNAN BERBAHASA BAHASA ARAHAN GOLONGAN 308 -312
MAHASISWA
15.00 - 16.30
PARALLEL 3B
Nursvifa Azzahro MAKNA SIMBOLIK PERMAINAN CINGCIRIPIT SERTA MANFAATNYA BAGI 345 - 349
y PENDIDIKAN KARAKTER ANAK
IN h Suandi PENYUSUNAN KAMUS SERAPAN SEBAGAI UPAYA PEMERTAHANAN BAHASA 291 - 295
engan suandi DAERAH DI INDONESIA ) KRYPTON Il Committee
Favorita Kurwidaria KEUNIKAN DAN KEESTETISAN PEMAKAIAN BAHASA RINENGGA DALAM 286 - 290
WACANA PANYANDRA UPACARA ADAT PERNIKAHAN MASYARAKAT JAWA
Lalu Ari Irawan, Susanto, THINK IN SASAK, SPEAK IN ENGLISH 86 - 90
Suharsono
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TIME NAME TITLE | PAGE ROOM CHAIR PERSON
PARALLEL 3 C
Faizah Ahmad, Hishamudin PERSEPSI GURU TERHADAP PENGGUNAAN DATA KORPUS DALAM 285 - 289
Isam, Mashetoh Abd Mutalib PENGAJARAN TATA BAHASA BAHASA MELAYU
Suparto ADJECTIVISH INDONESIAN VERBS: A COGNITIVE SEMANTICS PERSPECTIVE | 161-165 | KRYPTON Il Committee
Mulyadi CATEGORIZATION OF EMOTION VERBS IN BAHASA INDONESIA 95-99
Siyaswa POLITENESS STRATEGY IN AMERICAN FOLKTALES: “JACK AND THE 143145
15.00 - 16.30 BEANSTALK’
PARALLEL 3D
Brihantoro PROPER WORDS TO COMMON WORDS CONVERSION: THE FAMOUS, THE 119123
INFAMOUS AND THE GROWTH OF INFORMAL LEXICON ,
Tri Wahyu Retno Ningsih PERSEPSI HIGH FUNCTIONING AUTISM TERHADAP ASPEK FONEMIS 400-412 | MATRIX Committe
Netty Nurdiyani NAMA DIRI ANAK JAWA DI ERA GLOBAL 332 - 335
Ani Rachmat ISTILAH KEKERABATAN SEBAGAI FRAGMEN DARI NATIONAL WORLD-VIEW 220- 223
16.30 - 17.00 COFFEE BREAK RESTO
19.00 - 21.00 DINNER KRYPTON
THURSDAY, SEPTEMBER 3, 2015
07.30-08.00 REGISTRATION LOBBY Committee
PLENARY SESSION 2 ,
Prof. Dr. Mahsun, M.S. - ?Arzlf;rdg
08.00-10.00 | Helena LR. Agustien, Ph.D. | PENINGKATAN LITERASI SEKOLAH: APA IMPLIKASINYA BAGI PARA PENDIDIK? | 187-191 | KRYPTON |\, oiipivo
M. Suvad TRIPILAR PELURUSLERESAN BASA ALUS SEMARANGAN UPAYA TERHADAP 192196 PhD.
-ouryad PELESTARIAN BAHASA IBU
10.00 - 10.30 COFFEE BREAK RESTO [
PARALLEL 4 A
ﬁ:{ggt‘l Festi Himatu Kafima, | 75\ BAHASA DALAM LAGU POPULER 243 - 247
Y B. Agung Prassia REVISITING MODEL OF READING COMPREHENSION IN LANGUAGE 180 - 182
10.30-12.30 —— ACQUISITION KRYPTON | Committee
Nungki Heriyati, M. Rayhan | PEMENANG VS "ORANG YANG KALAH": REFLEKSI IDENTITAS DAN BUDAYA 236 340
Bustam BANGSA
Susi Machdalena KEUNIKAN ANTROPONIM RUSIA KAJIAN ANTROPONIMIKA 396 - 398
Al Badrudin MENGUNGKAP PENGETAHUAN LOKAL MASYARAKAT JAWA DALAM 206200
BERINTERAKSI DENGAN LINGKUNGAN MELALUI SASMITA JAWA
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TIME NAME TITLE | PAGE ROOM CHAIR PERSON
PARALLEL 4B
Asih Prihandini, Novian KONSRUKSI BAHASA DALAM SLOGAN (TAGLINE) IDENTITAS TUJUAN WISATA 938 - 242
Denny Nugraha (DESTINATION BRANDING) DI ENAM KOTA DI INDONESIA
. . FONOLOGI BAHASA MELAYU PROVINSI RIAU DAN BAHASA MINANG TANAH
Welsi Damayanti 426 - 429
DATAR SUMATERA BARAT KRYPTON Il Committee
Antonio Constantino Soares PASSIVE-LIKE CONSTRUCTIONS IN MAKASAE LANGUAGE 35-38
Indrawati Pusparini THE LANGUAGE STYLE ANALYSIS IN JOB ADVERTISEMENT FOUND IN KOMPAS 7276
NEWSPAPAER
Mohd. Rasdi bin Saamah, PERSAMAAN LAMBANG DAN MAKNA DALAM PERIBAHASA SEMAI DAN 313-317
Abu Hassan Abdul PERIBAHASA MELAYU
PARALLEL 4 C
Asep Burhan Nurdin, Dina THE PRESERVATION OF SUNDANESE LANGUAGE IN MULTI-ETHNIC FAMILIES:
Manda Putri, Dina Rosdiana, | THE RESEARCH OF SOCIOLINGUISTICS IN SAWARNA VILLAGE, BAYAH SUB- 233 -237
10.30 - 12.30 | Prifta Alina Pergiwati DISTRICT, LEBAK REGENCY
. T MORFOFONEMIK BAHASA INDONESIA DAN BAHASA LAMPUNG: KAJIAN KRYPTON Il Committee
Veria Septianingtias MORFOLOGI KONTRASTIF 417 - 420
Trisnowati Tanto LANGUAGE PLAY AND ITS FUNCTIONS IN CHILDREN'S FICTION 175-179
Herudjati Purwoko LET'S "HAVE A LISTEN" TO A RADIO TALK 67 -71
Juanda "PUPUH" SEBUAH PROYEKSI PENGEMBANGAN KARAKTER SISWA 300 - 303
PARALLEL 4D
Kasno Pamungkas WORD FORMATION AND PRODUCT NAMING STRATEGY: A STUDY OF 81-85
MORPHOLOGY
Tubiyono PENG-IKON-AN WANITA KARIR DALAM MEDIA CETAK 413 - 416 .
MATRIX Committee
Aftitta Dwi Martyawati SIKAP BAHASA ETNIS JAWA TERHADAP BAHASA JAWA DI LUAR 193 - 196
HOMELANDNYA
Nunung Supriadi PERAN BAHASA JAWA DIALEK BANYUMAS TERHADAP PERKEMBANGAN 341 - 344
BAHASA MANDARIN DI PURWOKERTO
12.30 - 13.30 LUNCH BREAK RESTO [
PARALLEL5A
Andi Rizki Fauzi PROMOTING OUTCOME BASED LEARNING (OBL) IN A LINGUISTICS COURSE 30-34
Baharuddin NATURALNESS IN TRANSLATION OF ENGLISH NOVEL INTO INDONESIAN 44 - 48
Farikah THE IMPLEMENTATION OF TALKING STICK TECHNIQUE IN TEACHING WRITING 63 - 66 .
13.30-15.30 OF HORTATORY EXPOSITION TEXTS KRYPTON | Committee
Nani Sunarni PEMAKNAAN LEKSIKON GERAKAN TARI TRADISI SEBAGAI IDENTITAS 323397
MASYARAKAT SUNDA ( LC)
. - KATA SAPAAN DALAM SAWALA LUHUNG MASYARAKAT ADAT KARUHUN
Euis Kurniasih URANG 276 - 280
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SUNDANESE VOCABULARIES IN KAMUS URBAN INDONESIA: AN EFFORT
Desie Natalia TOWARD POSITIVE LANGUAGE ATTITUDE THROUGH LEXICOGRAPHIC 253 - 256
TRANSLATION KRYPTON Il Committee
Wati Kurniawati AKOMODASI TUTURAN MASYARAKAT SAMBAU DI WILAYAH PERBATASAN 421-425
Suharno TRANSLATION AND CROSS CULTURAL UNDERSTANDING (CCU) 156 - 160
Widyatmike Gede PERAN INTEGRASI LEKSIKAL BAHASA MELAYU MALAYSIA KE DALAM BAHASA
INDONESIA PADA MASYARAKAT DESA TANJUNG ARU KECAMATAN SEBATIK 430-433
Mulawarman TIMUR
PARALLEL5C
Subur Laksmono Wardoyo DEVELOPMENT OF MORAL VALUES AND CONSTRUCTIVISM THROUGH THE
Ririn Ambarini. Sri Suneki ' BILINGUAL LEARNING MODEL WITH A BCCT APPROACH (BEYOND CENTER 151-155
' AND CIRCLE TIME) IN EARLY CHILDHOOD EDUCATION IN SEMARANG1
13.30 - 15.30 Sri Rejeki Urip PRAGMATICS IN THE FRENCH CLASSROOM AS A FOREIGN LANGUAGE 147 - 150 .
Djatmika KUALITAS KETERAMPILAN BERBAHASA JAWA PENUTUR BELIA DI 257 - 261 KRYPTON I Committee
SURAKARTA: SEBUAH FENOMENA PEMEROLEHAN BAHASA
Muhammad Igbal Suhartomo, | BENTUK PERCAKAPAN WACANA HUMOR PADA ACARA PSBUKERS ANTV : 318- 329
Riza Taufiq Rizki SEBUAH KAJIAN PRAGMATIK
Tatan Tawami, Retno SUNDANESE IDENTITY REPRESENTED BY THE TALENTS OF INI TALKSHOW A 166 - 169
Purwani Sari STUDY OF PRAGMATICS
PARALLEL5D
N PEMERTAHANAN DAN REVITALISASI BAHASA DAERAH DALAM
Kahar Dwi Prihantono PENERJEMAHAN TEATRIKAL 304 - 307
Titin Lestari KONSEP PENGETAHUAN DALAM PUPUJIAN SUNDA KANGJENG NABI: KAJIAN 404 - 408 .
ANTROPOLINGUISTIK DI DESA GIRI ASIH KAB. BANDUNG BARAT MATRIX Committee
Mytha Candria THE ENGLISH DEPARTMENT STUDENTS' USE OF JAVANESE LANGUAGE 100 - 104
Rukni Setyawati REALIZING THE GREAT NATION THROUGH CULTURAL LITERACY 139 - 142
Sumarlam, Djatmika, Sri GANGGUAN EKSPRES| BERBAHASA PADA PENDERITA DEMENSIA DI KOTA 392 - 395
Pamungkas SURAKARTA
Head of Balai
15.30 - 16.00 CLOSING KRYPTON Bahasa Provinsi

Jawa Tengah
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WORD FORMATION AND PRODUCT NAMING STRATEGY:
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Abstract

This research entitled “Word Formation and Product Naming Strategy: A Study of Morphology” discusses
the word formation theories and applies the theory in product naming. The method used in this research is
qualitative descriptive. Then, the theory adopted in this research is Morphology, especially word formation
which discusses the process of forming the words written by Marchand (1992) and McMannis (1998) as
the major theories. While, the theory of Product Naming Strategy is taken from Danesi (2004) as the
supporting one. The data used in this research are taken from media, both electronic and printed ones. The
results of this research show that product naming can employ word formation theory in order to describe
the kinds, characteristics, and the functions of the products. The word formation theories employed in this
research are blending, clipping, compounding and coinage. While the meaning analysis is based on lexical
meaning. By understanding the word formation process used as the product brand, consumers are able to
recognize the products. In addition, the product naming strategy also can help the company in establishing
the product brands and use it as the strategy of their product naming.

Keywords: Word Formation, Product Naming

INTRODUCTION

Language, in the world of advertising, has a very important role. It can be seen from the use of language
in the form of a specific word or phrase as the name of a company's products. Language is used as a
product name since the product only has a physical form, then it can be characterized by giving the name
of the product with good language in the form of words or phrases. In other words, language is able to
communicate the types and characteristics of a product.

The use of language as a product name, whether in English, Indonesian or other languages, is
one of language nature as a means of communication although in a country where the language is not
spoken in everyday life, such as English in Indonesia and some other countries. This indicates that the
use of language is not only limited to communicate verbally or textually, but also has penetrated into
the field of advertising such as in product name. The use of English as the name of the product is one
way to promote the products widely. In addition, this method is a quite effective to inform the product
to the consumer because the English language is one of the most dominant international languages which
is widely used by the international community as the language of communication. Therefore, the use of
words or phrases in the English language as a product name will help the company in publicizing the
type, character, uses and benefits of their products, as well as indirectly help the marketing of the
products in local, national and international market.

The name of a product, commonly known as brand, can not be separated from the type of object
or goods produced by a company since the brand should inform the characteristics of a product. Without
a name or brand, a product will not be known by consumers. Language elements that play an important
role in a product naming or brand is words and phrases. Most companies use words and phrases in
naming their products. Words and phrases used as a product name is varied enough, for example
English-Indonesian, English and some other foreign language, not even the least of which is a mixture
of two languages in naming products.

THEORIES
2.1 Word Formation

As an important element in naming the product, word does not come incidentally but it has its
origins i.e. word formation. According to Kridalaksana (2001: 98) word is a unit of language that can
stand on its own. It derives from single or combined morpheme. As a component of language, word
undergoes a process of formation, hereinafter referred to process of forming words or word formation,
which is one of morphological studies. The process of forming the words explains how a word is formed.

81


mailto:pamungkasno@gmail.com

International Seminar “Language Maintenance and Shift” V _

Marchand (1992: 2) stated, the word formation "is the branch of the science of language which

studies the pattern on which a language forms new lexical units, i.e. words."

1.

2.

10.

McMannis (1998: 129-134), divided the word formation in English into several types, namely:
Derivation, a word formed by adding the suffix either in the form of a prefix or suffix, such as
government, happiness, etc.

Compounding, a word formed by combining two free words, for example: girlfriend, lifeguard,
etc blackboard.

Acronym, word formation that occurs by taking the first letter or sound next to each word and
combine them into one word, example: NATO, ABRI, UN, etc.

Back Formation, analogy process of a new word by reducing affixes in the word, eg: television
- televise

Blending, Blending, is a combination of parts of two words, usually the beginning of the first
word and the final part of the second word, example: smoke + fog: smog, breakfast + lunch:
brunch, etc.

Clipping, shortening the word by cutting the front (aphesis), middle (syncope), or end of a word
(apocope). Examples: van of the caravan, ne'er than never, dorm from the dormitory.

Coinage, word formed without the use of methods or other word elements but the words are
formed from existing ones, is usually a word that has been popular and is intended to maintain
the popularity of the word or to make it more popular. This word formation is widely used in
the naming of products, such as Kodak, Exxon, etc.

Functional Shift, forming words by changing the word class without changing the form of the
word, eg: run, laugh used both as a noun and a verb.

Morphological misanalysis, words formed with familiar words but there is no obvious reason
of their formation, for example: the suffix -burger is misanalysis from hamburger word formed
from ham + burger. While hamburger is a fragment of a hamburger steak. This misanalysis is
seen from the wide range of products such as cheeseburger, salmonburger, beefburger, etc.
Proper names, words derive from the name of a person attached to name of place, street,
inventions, e.g: City of Washington D.C. derived from the name of George Washington, the
District of Columbia from Christopher Columbus, etc.

2.2 Product Naming Strategy

In order to create the personality of a product, the company must establish a product name. To

name a good product must be accompanied with appropriate strategies such as it is easy to pronounce,
easy to remember, and indicates the functionality and usability of the product. According to Danesi
(2004: 261), a product name is either able to describe or characterize the product. Naming the product
often refers to several things, such as:

1.

No ok

Referring to the name of the company, which deals with connotations posed by popularity,
superiority, or the excellence of the company issuing the products. Therefore, the consumers,
knowing the name of the product, are directly affected by the popularity and quality of the
company’s products, for example: Armani, Benetton, Folger's, Louis Vuitton.
Referring to an imaginary or made-up personality and causing a particular image associated to
the name, for example: Wendy's refers to image of a young friendly girl, Mr. Clean poses a
strong image of a worker;
Referring to the aspects of nature and giving the product quality related to nature, for example:
Tide, Aqua, Surf, etc.
Emphasizing superiority and product advantages, e.g. Maxilight, superfresh, Ultralite, etc.
Expressing usability or ability conducted by the product, e.g. Flow Quick, Easy Wipe, etc.
Showing what can be obtained by using the product, e.g. Close-Up, No Sweat Deodorant.
Combining words that have joint meaning of product composition through the compounding:
Yogourt - yogurt + gourmet, mountea - mountain + tea, dll.

Name of the product is able to do more than just identify a product. It is formed to create such

a product labeling system. At the level of practical information, product naming has a denotative
function, which directs consumers to identify what products to buy. On the connotative level, product
name raises the image going beyond more than just identifying the function of the product. For instance:
Nike, denotatively the name directs consumers to identify that the product is a sport equipment.
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However, connotatively the name of the company will give us the aura of popularity and advantages of
the product quality rather than just the name of the product used.

RESEARCH METHODS

The methods used in this research is analytical descriptive one. According to Sudaryanto (1992: 62),
“istilah deskriptif itu menyarankan bahwa penelitian yang dilakukan semata-mata hanya berdasarkan
pada fakta yang ada atau fenomena yang memang secara empiris hidup pada penutur-penuturnya”.
Therefore, there is no right and wrong emphasis in the study, but it intends to describe the phenomenon
of the branding and its intentions contained in the product name. In addition to the descriptive, this
research is also an analytical one, i.e. to discuss and analyze the word formation of the product name.
The authors obtained data from some electronic and printed media in Indonesia. The data obtained are
selected and grouped into types of word formation, then they are analyzed according to word formation
as well as the product naming.

DISCUSSION

1. Blending

1.1 Visine
According to Danesi (2004), the naming of this eye drop product is a word combination in which the
meaning is generated from the words combined. This process of word formation is called blending
i.e. joining two different words into a new word. The process of word formation is as follows:

Vision + lodine
Vis- +-ine

Visine
Etymologically, the word vision derives from middle English i.e. visio in Latinese (Delbridge,
1982:765), while the word iodine derives from Greek, iodes which was given suffix —ine. (Delbridge,
1982:354). The meaning of the brand or product name is analyzed based on lexical meaning of the
words vision and iodine. Vision means:

1. n. - power of seeing, sight
2. n.—sight (Hornby, etal., 1994: 1423)
While iodine means:

1. n.—(chemistry) non- metallic element found in sea water and seaweed.
2. n.—(chemistry) solution of this used as an antiseptic. (Hornby, et al., 1994:663)

Based on the lexical meanings above, the word visine, formed from vision and iodine combined
into a new word, has an identical meaning to the lexical ones i.e. “antiseptic fluid for eyes”, which means
solution that can be used as antiseptic to clean the eyes from irritation or infection. This is in according
with product naming strategy stated by Danesi (2004) that product name is designed to inform the usage
or function of the product. Therefore, through the name of this product, the company not only provides
the identity of the product but also provides information regarding the usefulness of the product. The
consumers who will buy the product know not only the brand of the product but also the usefulness of
the purchased product.

Such a product naming strategy could be found in some other products such as Sanqua, betadine,
hitech, oranggo, digitech, lokol tea, etc. although there is a difference of the words combined such
as Sanqua which is a blending from Sanprima + Aqua, combining the name of company and the
product generated i.e. water. The word aqua in this naming strengthens the water product refering to
nature aspects. The meaning of the brand is “a quality mineral water produced by PT. Sanprima”.
The similar examples are betadine which is a blending from Betafarma + lodine. In the product
naming Hitech and Digitec, there is a similar blending i.e. Hitech: High + Technology dan Digitec:
Digital + Technology. They blend two hiperbola words which underline the superiority and
excellence of the products.
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2. Clipping

2.1. Activ
Activ is the name of an engine oil product. This oil product is named through a process of cutting of
the word active which is morphologically called clipping. The process of clipping in this product
name is called apocope, since the word active is cut at the end of the, i.e. -e, then it turned into activ.
Here is the process of clipping the oil product brand:

Activ: Active

v

Activ

The word active comes from the Latin activus replacing the word actif in middle English deriving
from France. (Delbridge, et al. 1982: 16). Meaning analysis of the product brand refers to the lexical
meaning of words that forms the name of the product, namely the active words that have meaning as
follows:

1. adj. —in the habit of doing anything, energetic

2. adj. - quick,

3. adj. - lively, (Hornby, et al., 1994:12)
Therefore, based on the lexical meaning of the word, the product name activ has the same meaning
as above. Referring to the meaning, certainly, the company aims to promote to consumers that activ
is engine oil which has usage in accordance with the meaning of words that make up the brand of the
product. It makes motor vehicle engine becomes active, agile or quick. According to Danesi, the
name of the product is designed to tell the usefulness or ability that can be performed by the product.
In addition, the name is designed to show what can be accomplished by using the product.

The similar product naming process occurs to some others such as fres, a soap products which is clipped
from the word fresh, and comforta which is apocope of comfortable. The strategy used in naming the
two products is same with the oil product activ which are designed to express the name of the product
usability or ability. In this case, consumers not only know the product brand but also the usefulness and
advantages provided by these products. Different cases occur in a drug product for fever named Tempra,
which experienced the Clipping of words in the middle and end of words, namely:

Tempra: Temparatue

Tempra

3. Compounding
3.1. Sunlight

Sunlight is a compound word employed to name a kitchen tool cleaner. The product name is obtained
through the process of word formation called compounding that is formed by combining two words
together, sun and light. The word formation of the product is as follows:

Sun + light : Sunlight
N+ N S\

Etymologically, the word sun derives from Old and Middle English, sunne, and Deutsch, sonne
(Delbridge, 1982:683). Then, the word light derives from léocht dan licht in Old English. (Delbridge,
1982:386). The meaning of sunlight is analyzed based on the lexical meaning sun and light. Sun
means:

1. Noun. — the star around which the earth orbits and from which it receives light and warmth,
2. Noun. — light and warmth from the sun. (Hornby, 1994:1288)
While light:

1. Noun —a kind of radiation that makes things visible (Hornby, 1994:720).
Referring to the lexical meaning of the word sun and light above, then the meaning of the
product brand is “sunshine”. According to Danesi, the product naming is formed as a hyperbole that
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emphasizes superiority and excellence of the product. In addition, the name of the product is designed
to express the usefulness or ability of the product. The company named the product sunlight was
certainly intended to promote to consumers that the product has the capability to clean kitchen utensils
such as dishes, spoons, forks, etc as the light of the sun. The same product naming strategy is also found
in several other brands such as Ultramilk, Coffeemix, starburst, freshmint, butternut, Newera, lemon
tea, greentea, etc.

4. Coinage
4.1. Teh botol Sosro

The naming of this bottled tea does not employ certain methods such as clipping, blending dan
compounding, but it is formed with the existing words. The word Sosro refers to a name of a famous
company producing tea and tea beverages. Therefore, the consumers are directly influenced by its
popular name and quality when looking at the word used as the brand of the product. The name of the
product is related to conotative meaning caused by the popularity and excellence of the company. The
using of word Sosro to name this bottled tea product directly helps the consumer to identify the product
more easily because Sosro has been popular with its tea products. On the other hand, the using of Sosro
as the new brand of bottled tea can help the company to maintain even to make the name of the company
more popular and to show its existence as the company producing quality tea. Such product naming is
employed in some other products e.g. Aqua, Danone, Adidas, Martha Tilaar, etc.

CONCLUSION

A good product naming or branding can use some strategies employing word formation theory in
morphology as the base of the product naming i.e. Blending, Compounding, Clipping dan Coinage. The
naming is intended not only as the identity of the product but also to inform the usage, function,
superiority and excellence of the product. Furthermore, branding is either informing or persuading the
consumer to buy the products.
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