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ABSTRACT:

This study was done to observe a communications strategy using social
strategy to conduct a tourism promotion by establishing a relationship between
tourism stakeholders with the customer in this case tourists. Social strategy
through social impact and impact strategy facilitates the use of social media as a
tool of promotion in today's digital era.

This study used a qualitag

goproach with in-depth interview to the

perpetrators of tourism in Yog ults showed that the Social Strategy

the promotion of tourism in
Yogyakarta can build . stakeholders with tourists
both online and off provide awareness and
can be transmitteg ORger social media.
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Perlltian iniyd Lotk % 3 i unikasi dengan
menggunak Y st St osi pariwisata
dengan md | Wi gan pelanggan
dalam hal act dan strategy

dengan wawancara
mendalam kepady penelitian ini
menunjukkan bahw3 So »ﬁ A Eﬁ str egy dan strategy impact
untuk promosi pari gyakarta dapat men'all hubungan antara pelaku
pariwisata dengan ™ BpuUn oifline. Kegiatan promosi

dapat dengan mudah memberlkan awareness dan diteruskan oleh follower media
sosial kepada pengguna media sosial lainnya.
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