ABSTRAKSI
Cakra TV merupakan salah satu TV lokal yang ada di Semarang. Tetapi, gaungnya belum begitu terdengar. Padahal televisi adalah salah satu saluran komunikasi yang popular untuk masyarakat mendapatkan informasi. Berbagai peranan dijalankan oleh televisi seperti memberikan informasi, hiburan, kontrol sosial, dan lain-lain. Televisi lokal memiliki peran tambahan yakni sebagai penguatan kebudayaan identitas untuk menguatkan nasionalisme.

Terdapat lima stasiun TV lokal di semarang, sehingga diperlukan strategy marketing khusus untuk Cakra TV agar ia berbeda dengan stasiun TV lainnya untuk menarik perhatian audience. Selain menyiarkan program yang variatif, Cakra TV juga membuat “Cakra Dolan Salatiga 2012” untuk meningkatkan pengetahuan masyarakat akan dunia pertelevisian serta berinteraksi lebih dekat dengan masyarakat Salatiga.
Kota Salatiga dipilih karena  dilihat dari segi akses media masyarakat kota Salatiga hampir memiliki varisasi yang sama dalam penggunaan media sebagai pemenuhan sumber informasi. Salatiga juga merupakan kota transit yang menghubungkan Semarang dan Solo. Kegiatan yang dilakukan Cakra Dolan Salatiga 2012 ini mencakup jalan sehat dan karaoke keliling. Ruang lingkup Business Manager ditentukan oleh siapa klien dan keinginan klien. Dalam event ini, klien adalah pihak Cakra Semarang TV dengan keinginan meningkatkan awareness-nya di kalangan masyarakat Salatiga. Selanjutnya mahasiswa sebagai penyelenggara melakukan breakdown mengenai kelebihan dan kelemahan klien. Kelebihan klien kami adalah merupakan media, yakni televisi lokal yang memiliki berbagai program. Kekurangan klien kami adalah tidak memiliki dana taktis untuk menyelenggarakann event macam ini, sehingga pendanaan harus diusahakan melalui program sponsorship. 

Secara umum tugas bussiness manager adalah melakukan pencarian dana, melakukan kerjasama  dengan sponsorship, membuat LPJ bagi sponsorship yang menghendaki, dan membuat pembukuan. Semua kegiatan tersebut dilakukan  sepengetahuan dan seizin klien, yakni Cakra Semarang TV agar tidak terdapat kesalahpahaman yang berkaitan dengan proses pencarian dana yang malah dapet merusak kerjasama penyelenggara dengan klien, merusak hubungan klien-target audiens, maupun hubungan klien-calon perusahaan pemberi sponsorship. Integrated Marketing Communication (IMC) atau komunikasi pemasaran terpadu dapat diartikan sebagai suatu proses yang memiliki fungsi bersilang dalam memelihara hubungan yang saling menguntungkan dengan pelanggan dan stakeholder lainnya. Event merupakan tool atau alat dalam konsep Humas dan Publikasi yang efektif untuk menjangkau khalayak sasaran dari sebuah perusahaan atau organisasi.
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EXECUTIVE SUMMARY

Cakra TV is one of local television station in Semarang. But, the people in Semarang never watch this TV station. Meanwhile,television is a popular communication channel for people getting information. Television station has so many roles, there are give the information, to entertain, social control, etc. But, local television station has addiction function as strengthening identity culture to strengthening nasionalism.

There are five local television station in Semarang, so Cakra TV should be had different marketing strategy among the others to attrack the audience. Beside broadcast the various television programs, Cakra TV also makes “Cakra Dolan Semarang 2012” to improve knowledge of  television broadcasting and makes closer interaction with people in Salatiga.

Salatiga is selected because a lot of people in Salatiga use a various media to get information. Salatiga also a transit city that connected Semarang and Solo.  The project of Cakara Dolan Semarang 2012 consist of two big events which is walking health together and sing a song. In impletation, Business Manager has a job to finance  responsible, sponsorship  and make connection  to all stakeholders during Cakra Dolan Salatiga 2012 running, until this project accomplished.
ABSTRACT
Cakra TV is one of local TV's in Semarang.. In fact, television is one of the popular communication channel for the public to get information. Various roles are run by television such as providing information, entertainment, social control, and others. Local television had the additional role as strengthening cultural identity to strengthen nationalism.

There are five local TV stations in Semarang, so need a marketing strategy for Cakra TV to attract the attention of the audience. In addition to a varied program broadcast, cakra TV also made "Cakra Dolan Salatiga 2012" to increase public knowledge about this station and interact more closely with the community Salatiga.

Salatiga chosen because in terms of access to the public media, Salatiga almost the same in the use of media as a source of compliance information. Salatiga also a transit city that connects Semarang and Solo. Activities undertaken Cakra Dolan Salatiga 2012 this includes a healthy and mobile karaoke. The scope of the Business Manager is determined by who the client and the client's wishes. In this event, the client is the Cakra Semarang TV with his desire increasing awareness among the public in Salatiga. Furthermore, students as organizers did breakdown the strengths and weaknesses of the client. The advantages of our clients is a medium, which has a variety of local television programs. Disadvantages of our clients are not having the funds to menyelenggarakann tactical event of this kind, so that funding should be sought through the sponsorship program.

In general, task manager bussiness is to raise funds, in cooperation with the sponsorship, making LPJ for sponsorship that will, and making financial reports. All activities are conducted's knowledge and permission of the client, the Cakra Semarang TV so there are no misunderstandings relating to the process of fund raising which can damage organizers cooperation with clients, client relationship- target audience damaging, as well as prospective corporate-client relationship giving sponsorship. Integrated Marketing Communication (IMC) or integrated marketing communication can be defined as a process that has crossed function in maintaining mutually beneficial relationships with customers and other stakeholders. Event is a tool or instrument in the concept of Public Relations and Publications effective to reach the target audience of a company or organization.
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