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OUTLINE OF TEACHING PROGRAM

Course : MANAGERIAL ECONCMICS
Code / 8KS : EM 411/ 3 SKS
_ Brief Description ~ : This Course apply economics theory and decision making theory to find optimal solution to managerial decision

problems.

General Instructional Objective : After joining the class student able to use proper guantitative to make managerial decision and give alternative
managerial solutions optimaily.

No Specific Instructional Subject Sub Subject Durati Reference
Objectives on
1. After joining the class student able | Nature and Scope Of managerial a. Managertal Economics as | 150 A. Douglas, lvan J, 1995, Managerial
to use explain the nature and Economics Decision Making Tools minutes Economics, Preniice Hall Intl. Ed.
Scope Of managerial Economics b. Objectives of the firm : Profits and B. Salvatore, Dominick, 2004,
Benefit Managerial Economics, McGraw-
Hill Intl, Ed
- 4 C.+ Pappas, James L. , .Managerial
Econamics, Dryden Press
2 After joining the class student able | Optimation & Estimation Technigue a. Functional Relaticnship 150 A.  Douglas, lvan J, 1995, Managerial
to use explain Optimation & b. Differential Formula minutes Economics, Prentice Hall Intl. Ed.
Estimation Technique c. Linear Regression B. Salvatore, Dorninick, 2004,
d. Multiple Regression and the test Managerial Economics, McGraw-
Hill tntl. Ed
C. Pappas, James L. , .Managerial
Economics, Dryden Press
3. After joining the class student able | Demand Analysis and Consumer a. Demand & Sales 150 A.  Douglas, Ivan J, 1995, Managerial
to use explain Demand Analysis Behavior b. Why demand come first ? minutes Economics, Prentice Hall Intl. Ed.
and Consumer Behavior ¢. Variables affecting Demand B. Salvafore, Dominick, 2004,
Internal and External Managerial Economics, McGraw-
Hill Indl. Ed
C. Pappas, James L. , .Manageriai
Economics, Dryden Press
3. After joining the class student able | Elasticity a. Price Elasticity 150 A. Douglas, lvan J, 1995, Manageriat
ta use explain Elasticity b.  Income Elasticity minutes Economics, Prentice Hall intl. £d.
¢. Cross Elasticity B. Salvalore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed
C. Pappas, James L. , .Managerial




Economics, Dryden Prass

After joining the class student able
to use explain Demand Elasticity

Demand Elasticity

e

Survey and Experiment
Estimations Steps
Examples

150
minutes

Douglas, lvan J, 1995, Managerial
Economics, Prentice Hall Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed

. Pappas, James L. , .Managerial
~Egonomics, Dryden Pregs— — -~ f = =

After joining the class student able
to use explain Demand Estimation

Demand Estimation

o

Regression for Forecast
Qualitative Forecast
Titme series

150
minutes

Douglas, Ivan J, 1995, Managerial
Economics, Prentice Hall Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

After joining the class student able
to use explain Production Analysis

+

Production Analysis

capon

Short Term — Long Term

Input, preses, output element

Short Term Production

Long Term Preduction

Production  factors  elasticity,
nature of production factors

150
minutes

Douglas, lvan J, 1995, Managerial
Economics, Prentice Hall Intl, Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

After joining the class student able
to use explain Cost Analysis

Cost Analysis

o

apw

Econemic cost vs Accounting
cosi concept

Incremental cost

Shott term Vs Long term cost

Long term cost and economies of
scale

Short term cost models

150
minutes

Douglas, Ivan J, 1985, Managerial
Economics, Prentice Hall Intl. Ed.
Salvatore, Dominick, 2004,
Manageriai Economics, McGraw-
Hill inkl. Ed

Pappas, James L. , .Managerial
Eeconomics, Dryden Press

After joining the class student able
to use explain Cost Analysis

Cost Analysis (continued)

o

Short term cost estimation
Long term cost estimation

150
minutes

Douglas, Ivan J, 1995, Managerial
Economics, Prentice Halt Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

After joining the class student able
to use explain Market Structure

Market Structure

Basic assumption of Four Market
Structure

Price determination in perfect
competition market

150
minutes

Douglas, Ivan J, 1995, Managerial
Economics, Prentice Hall Intf. Ed.

Salvaiore, Dominick, 2004,
Managerial Economics, McGraw-




o

e

Highest efficiency
Equilibrium)
Monopoly, existence and impact

(long run

Hill intt. Ed
Pappas, James L. , .Managerial
Economics, Dryden Press

10

After joining the class student able
to use explain Market Structure

Market Structure {continued}

o

Monopoly Regulation
Monopolistic Competition
Cligopoly

150
minutes

Douglas, lvan J, 1995, Managerial
Economics, Prenfice Hall Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-

THillntl B4 7

Pappas, James L. , .Managerial
Economics, Dryden Press

11.

After joining the class student able
to use explain Market Structure

Market Structure (confinued)

oo

Maonopaly Regulation
Maonopolistic Competition
Qligopoly

150
minutes

Douglas, lvan J, 1995, Managerial
Economics, Prentice Halt Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hill Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

12.

After joining the class siudent able
1o use explain Price Defermination
Strategy

Price Determination Strategy

4

poo oo

-

Cartel Forming

Price Discrimination

Price Leadership

Transfer Price

Sales maximization with profit
minimization

Barrier to entry stralegy

150
minutes

Douglas, ivan J, 1995, Managerial
Economics, Prentice Hall Intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hilt Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

13

After joining the class student able
to use explain Price Determination
Strategy

Price Determination Strategy
(centinued)

o

Mark-up pricing
llegal pricing : dumping

150
minutes

Deouglas, ivan J, 1995, Managerial
Economics, Prentice Hall intl. Ed.
Salvatore, Dominick, 2004,
Managerial Economics, McGraw-
Hilk Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press

14

After joining the class student able
to use explain Capital budgeting

Capital budgeting

oo

Net Present Value Criteria (NPV)
IRR
Mutually Exclusive invesiment

150
minutes

Douglas, ivan J, 1995, Managerial
Economics, Prentice Hall Intl. Ed.
Salvatare, Dominick, 2004,
Managerial Economics, McGraw-
Hilk Intl. Ed

Pappas, James L. , .Managerial
Economics, Dryden Press




Course

Course Code
Buration
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS
:EM 441-3 SKS

11 x 3 x50 minutes

1

1. General Instrictional Objective :

This Course }:\pply econemics theory and decision making theory to find optimal solution to managerial decision

problems.

2. General instructional Objective :

After joining the class student able to use explain the nature and Scope Of managerial Economics

8. Subject

C. Sub Subject

D. Study Activities

: Nature and Scope Of managerial Economics

: 1. Managerial Economics as Decision Making Tools
2. Objectives of the fimm : Profits and Benefit

Activities steps Lecture Aclivities Student Activities Media
Introduction 1. Explain Subject to be delivered the { 1.Listening, note taking Power Point Slides, LCD
. whole semester 2. Discuss and generating | Projeclor, computer &
2. Explain benefit of learning managerial question regarding the | whiteboard
. Economics topics
3. Explain General Instructional Objective
i and Specific Instructional Objective
| Competency
Presentation 1. Nature and Scope Of manageral | 1. Lislening, note taking | Power Point Shdes, LCD
Economics 2. Discuss and | Projector, computer &
2. Managerial Economics as Decision generating guestion | whiteboard
. Making Tools regarding the iopics
3. Objectives of the firm : Profits and
Benefit
Closing 1, Summarize Subject 1. Listening, note taking | Power Point Slides, LCD
2. Generating question 2. Discuss and | Projector, computer &
3, Overview for the next subject generating question | whiteboard

regarding the topics

E. Evaluation :

Generating questions or case studies to be discussed on small groups and discussed together to gain information about

student understanding to the subject.

F. Reference :

1. Douglas, lvan J, 1995, Managerial Economics, Prentice Hall Intl. Ed.
2. Salvatore, Dominick, 2004, Managerial Economics, McGraw-Hill intl. Ed
3. Pappas, James L., .Managerial Economics, Dryden Press




Course
Course Code
Duration
Session

A. Objectives:

COURSE SETTING

: MANAGERIAL ECONCMICS

:EM 441 -3 SKS
11 x 3 x50 minutes
12

1.  General In$lructionai Objective :

This Course applies economics theory and decision making theory to find optimal solution to managerial decision

problems.

2. General Instructional Objective :

After joining the class student able to use explain Optimation & Estimation Technique

B. Subject

C. Sub Subject

i

D. Study Activities

: Optimation & Estimation Technique

;1. Functional Relationship
2. Differential Formula
3. Linear Regression
4, Multiple Regression and the test

Activities steps

Lecture Activities

Student Activities

Media

regarding the topics

Introduction _Overview Subject to be delivered this | 1. Listening, note taking | Pawer Point Slides, LCD
session 2. Discuss and | Projector, computer &
2. Explain benefit of learning Optimation & generating question | whiteboard
. Estimation Technique regarding the topics
3. Explain General Instructional Objective
. and Specific [Instructional QObjective
Competency
Presentation 1. Optimation & Estimation Technique 1. Listening, note taking | Power Point Slides, .CD
2. Functional Relationship 2. Discuss and | Projector, computer &
3. Differential Formula generating question | whiteboard
4. Linear Regression regarding the topics
5. Multiple Regression and the test
Closing 1. Summarize Subject 1. Listening, note taking | Power Point Slides, LCD
2. Generating question 2. Discuss and i Projector, computer &
3. Overview for the next subject generating guestion | whiteboard

£, Evaluation:

Generaling questions and or case study, to be discussed on small groups and fogether to gain information about student

understanding 1o the subject.

F, Reference :

1. Douglas, lvan J, 1995, Managerial Economics, Prentice Hail Intl. Ed.
2. Salvatore, Domiinick, 2004, Managerial Economics, McGraw-Hill Intl. Ed
3. Pappas, James L., Managerial Econemics, Dryden Press




COURSE SETTING

Gourse . {MANAGERIAL ECONOMICS
Course Code © EM441-38KS -
Duration . 1% 3 x50 minutes

Session b3
A. Objectives : ‘
1. General Instructional Objective :

This Course apply economics theory and decision making theory to find optimal solution to managerial decision
problems. |

2. General Instructional Objective

After joining the class student able to use explain Demand Analysis and Consumer Behaviar

B. Subject ‘ : Demand Analysis and Consumer Behavior

C. Sub Subject ‘ . 1. Demand & Sales
! 2. Why demand come first ?
3. Variables affecting Demand : Internal and External

D. Study Activities -

Aclivities steps ‘ Lecture Aclivities Student Activities Media
introduction 1. Overview Subject 1o be delivered this | 1. Listening, note taking ; Power Point Slides, LCD
. session - 2. Discuss and | Projector, computer &
2. Explain benefit of leaming Demand generating question | whiteboard
. Analysis and Consumer Behavior regarding the topics

3. Explain General Instsuctional Objective
and Specific Instructional Objective

. Competency

Presentation 1. Demand Analysis and Consumer | 1. Listening, note taking | Power Point Slides, LCD
; Behavior 2, Discuss and | Projector, computer &
2. Demand & Sales generating question | whileboard
3. Why demand come first ? regarding the topics
4. Variables affecting Demand : intemal and
i Externali

Closing 1. Summarize Subject 1, Listening, note taking | Power Point Slides, LCD
2. Generating guestion 2. Discuss and | Projeclor, computer &
3. Overview far the next subject generating question | whiteboard

regarding the topics

E. Evaluation : ;
Generating questions or case studi to be discussed on small groups and discussed iogether to gain information about
student undestanding to the subject.

F. Reference :

1. Douglas, Ivan J, 1995, Managerial Economics, Prentice Hall Inil. Ed.
2. Salvatore, Don@inick. 2004, Managerial Economics, McGraw-Hill Intl. Ed
3. Pappas, James L., Managerial Economics, Dryden Press




Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

. MANAGERIAL ECONOMICS
1EM 441 -3 SKS

- 1 x 3 x 50 minutes

4

1. General lns;iructionai Objective :

This Course épply economics theory and decision making theory to find optimal solution to managerial decision

problems,

2. General Instructional Objective :

After joining the class student able to use explain Elasticity

B. Subject
C. Sub Subject

D. Study Activities |

. Elasticity -

: 1, Managerial Economics as Decision Making Tools

2. Price Elasticity
3. Income Elasticity
4. Cross Elasticity

Activities steps Lecture Activities Student Activities Media
Introduction 1. Overview Subject to be delivered this Listening, note taking | Power Point Slides, LCD
' session Discuss and | Projector, computer &
2. Explain benefit of learning Elasticity generating question | whiteboard
3. Explain General instructional Objective regarding the topics
~and Specific Instructional  Objective
. Competency
Presentation 4. Elasticity Listening, note taking | Power Paint Slides, LCD
2. Price Elasticity Discuss and { Projector, computer &
3. Income Elasticity generating question | whiteboard
4. Cross Elasticity regarding the topics
Closing 1. Summarize Subject Listening, note taking | Power Point Slides, LCD
2. Generating guestion Discuss and | Projector, computer &
3. Overview for the next subject generating question | whiteboard
i regarding the topics

£, Evaluation :

Generating question_é or case studies to be discussed on small groups and discussed together to gain informatior: about

student understanding to the subject.

F. Reference :

4, Douglas, lvan J, 1995, Managerial Economics, Prentice Hall intl. £d.
5. Salvatore, Dominick, 2004, Managerial Economies, McGraw-Hill Intt, Ed
6. Pappas, James L., .Managerial Economics, Dryden Press




Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

:EM 441 -3 SKS
1% 3 x 50 minutes
.5

1. General Insttructional Objective :

This Course apply economics theory and decisien making theory to find optimal solution to managerial decision

problems.

L

2. General Ins

tructional Objective

After joining t;he class student able to use explain Demand Elasticity

B. Subject

€. Sub Subject

: Demand Elasticity

1. Survey and Experiment
2. Estimations Steps

; 3. Examples
D. Study Activities *
Activities steps i Leciure Aclivities Student Activities Media
Introduction 1. Overview Subject 1o be delivered this | 1. Listening, note taking Power Point Slides, LCD
: session 2, Discuss and | Projector, computer &
2, Explain benefit of learning Demand generating question ; whiteboard
¢ Elasticity regarding the topics
3. Explain General Instructional Objective
and Specific Instructional Objeclive
| Competency
Presentation 1, Demand Elasticity 1. Listening, note taking Power Point Slides, LCD
2. Survey and Experiment 2, Discuss and | Projector, computer &
3. Estimations Steps generating guestion 1 whiteboard
4. Examples regarding the topics
Closing 1. Summarize Subject 1. Listening, note taking Power Point Slides, LCD
2. Generating guestion 2. Discuss and | Projector, computer &
3. Overview for the next subject generating  question | whiteboard
: regarding the topics

E. Evaiuation :

Generating questions or case studies to be discussed on small groups and discussed together fo gain information about

student understanding to the subject.

F. Reference :

7. Douglas, lvan J 1995, Managerial Economics, Prentice Hall Intl. Ed.
8. Salvatore, Dominick, 2004, Managerial Ecenomics, McGraw-Hill Intl. Ed
9. Pappas, James L., .Managerial Economics, Dryden Press

¥




Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS
:EM 441 - 3 SKS

: 1 x 3 x 50 minutes

.6

1.  General instructional Objective :

This Course %ipply economics theory and decision making theory to find optimal solution to managerial decision

problems.

2.  General Inéiructiona[ Objective :

After joining the class student able to use expiain Demand Estimation

B. Subject

C. Sub Subject

: Demand Estimation

: 1. Managerial Economics as Decision Making Tools

2. Regression for Forecast
3. Qualitative Forecast

. Generating question
. Overview for the next subject

2. Discuss and generating
question regarding the

Projector,
whiteboard

computer &

: 4. Time series

D. Study Activities |

Activities steps ; Lecture Activilies Student Activities Media

Introduction 1. Overview Subject to be delivered this | 1.Listening, note taking Power Point Slides, LCD
. session 2. Discuss and generaling | Projector, computer &
2. Explain benefit of leaming Demand guestion regarding the | whiteboard
;. Estimation {opics
3. Explain General Instructional Objective
. and Specific  Instructional Objective
; Competency

Presentation 1. Demand Estimation 1. Listening, noete taking Power Point Skdes, LCD
2, Regression for Forecast 2, Discuss and gererating | Projector, computer &
3. Qualitative Forecast question regarding the | whiteboard
4. Time series topics

Closing 1. Summarize Subject 1. Listening, note taking Power Point Slides, LCD
2
3

topics

E. Evaluation :

Generating questions or case studies to be discussed on small groups and discussed together to gain information about

student understanding to the subject. -

F. Reference :

1. Douglas, [van J, 1995, Managerial Eccnomics, Prentice Hall Intl. Ed.
2. Salvatore! Dominick, 2004, Managerial Economics, McGraw-Hill Intl. Ed
3. Pappas, James L., .Managerial Economics, Dryden Press




Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

EM 441 - 3 SKS
1 1% 3 x50 minutes
7

1. General Instructional Objective :

This Course 'apply economics theory and decision making theory to find optimal solution to managerial decision

problems.

v

2. General In?tmctional Objective :

After joining the class student able to use explain Preducticn Analysis

B. Subject

C. Sub Subject

D. Study Activities

. Production Analysis

: 1. Managerial Economics as Decision Making Tools

2. 8horl Term — Long Temm

3. Input, process, output efement
4, Short Tenn Production

5. Long Term Production

6. Production factors elasticity, nature of preduction factors

Activities steps L Lecture Activities Student Activities Media
Intraduction 1. Overview Subject to he delivered this | 1.Listening, note taking Power Point Slides, LCD
| session 2.Discuss and generating | Projector, computer &
2. Explain benefit of learning Production question regarding the | whiteboard
¢ Analysis topics
3. Explain Generat [nstructional Objective
i and Specific Instructional Objective

| Competency

Presentation

LB LD D

. Production Analysis

. Short Term — Long Term -

. Input, process, output element

. Short Term Production

. Long Term Production

. Producticn factors elasticity, nature of

production factors

1. Listening, note taking

2. Discuss and generating
question regarding the
topics

Power Point Slides, LCD
Projector, computer &
whiteboard

Closing

EERT V35 % ERSE V) BR

. Summarize Subject
. Generating question
. Overview for the next subject

1, Listening, note taking

2. Discuss and generating
guestion regarding the
topics

Power Point Slides, LCD
Projector, computer &
whiteboard

E. Evaluation :

Generating questions or case studies to be discussed on small groups and discussed together to gain information about

student understandiﬁ'g to the subject.

F. Reference :

4. Douglas, Ew}ran J, 1995, Managerial Economics, Prentice Hall Intl. Ed.
5. Salvatore, Dominick, 2004, Managerial Economics, McGraw-Hill Intl, £d
8. Pappas, James L. , .Managerial Economics, Dryden Fress

¥




Course

Course Code
Duration
Session

A, Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

i EM 441 - 3 SKS
: 1 x 3 x 50 minutes
18

1. General Instructional Ohbjective :

This Course japply economics theory and decision making theory 1o find optimal solution to managerial decision

problems.

2. General Inéimctional Objective :

After joining the class student able o use explain Cost Analysis

B, Subject

C. Sub Subject

D. Study Activities |

: Cost Analysis

: 1. Economic cost vs Accounting cost concept

2. incremental cost
3. Short run Vs Long run cost

4. Long run cost and econemies of scale

5. Short run cost modetls

. Generating question
. Overview for the next subject

2. Discuss and generating
guestion regarding the

Projector,
whiteboard

computer &

Activities sieps ‘ Lecture Activities N Student Activities Media
Introduction 1. Overview Subject to be delivered this 1. Listening, note taking Power Point Slides, LCD
. session 2.Discuss and generating | Projector, compuler &
2. Explain benefit of Jearning Cost Analysis question regarding the { whiteboard
3. Explain General instructional Objective topics
 and Specific Instructional Objective
. Competency
Presentation 1. Cost Analysis 1. Listening, note taking Power Point Slides, LCD
2. Economic ¢ost vs. Accounting cost { 2.Discuss and generating | Projector, computer &
i concept question regarding the | whiteboard
3. Incremental cost topics
4, Short run Vs Long run cost
5. Long run cost and economies of scale
6. Short run cost models
Closing 1, Summatrize Subject 1. Listening, note taking Power Point Slides, LCD
2
3

topics

E, Evaluation :

Generating questioné or case studies o be discussed on small groups and discussed together to gain information about

student understandi¢g to the subject.

F. Reference :

1. Douglas, lvan J, 1995, Managerial Economics, Prentice Hall Inth. Ed.
2. Salvatore; Dominick, 2004, Managerial Economics, McGraw-Hill Intl. Ed
3. Pappas, James L., .Managerial Economics, Dryden Press




Course

Course Code )

Duration
Session
A. Objectives:

COURSE SETTING

: MANAGERIAL ECONOMICS

:EM 441 - 3 SKS
: 1 x 3 x 50 minutes
19

1. General Instructional Objective :

This Course apply ecencmics theory and decision making theory to find optimal sofution to managerial decision

problems.

2. General Instructionat Objective :

After joining the class student able to use explain Cost Analysis

B. Subject
C. Sub Subject

D. Study Activities !

: Cost Analysis

: 1. Managerial Economics as Decision Making Tools

3. Objectives of the finm : Profits and Benefit

Activities steps tecture Activities Student Activities Media
Introduction 1. Overview Subject to be delivered this | 1.Listening, note taking Power Point Slides, LCD
¢ 8ession 2.Discuss and generating | Projector, computer &
2. Explain benefit of leaming Cost Analysis question regarding the { whiteboard
3. Explain General Instructional Objective topics
¢ and Specific Instructional Objective
i Competency
Presentation 1. Cost Analysis 1. Listening, note taking Power Point Slides, LCD
2. Shart run cost estimation 2. Discuss and generating | Projector, computer &
3. Long run cost estimation question regarding the | whiteboard
: topics
Closing 1. Summarize Subject 1, Listening, note taking Power Point Slides, LCD
2. Generating question 2.Discuss and generating | Projector, computer &
3, Overview for the next subject question regarding the | whiteboard
! topics

E, Evaluation :

¥

Generating question$ or case studies to be discussed on small groups and discussed together to gain information about

student underslandiﬁg to the subject.

|

F. Reference :

1. Douglas, lfvan J, 1995, Managerial Economics, Prentice Hall Intl. Ed.
2. Salvatore, Dominick, 2004, Managerial Economics, McGraw-Hill intl. Ed
3. Pappas, James L., Managerial Economics, Dryden Press




Course
Course Code
Duration
Session

A. Objectives:

COURSE SETTING

: MANAGERIAL ECONOMICS

:EM 441 — 3 SKS
i x 3 x50 minutes
:10

1. General Instructional Objective :

This Course apply econornics theory and decision making theory to find optimal solution to managerial decision

problems.

I

2. General Instructional Objective :

After joining {ﬁe class student able to use explain Market Structure

B. Subject
C. Sub Subject

v

i

D. Study Activities :

. Market Structure

: 1. Managerial Econormics as Decision Making Toals

2. Basic assumption of Four Market Structure
3. Price determination in perfect competition market
4, Highest efficiency {long run Equilibrium)

5. Menopoly, existence and impact

Activities steps Lecture Activities Student Activilies Media
Introduction 1. Overview Subject to be delivered this | 1.Listening, nole taking Power Point Slides, LCD
. session 2.Discuss and generating | Projector, computer &
2. Explain  benefit of leamning Market question regarding the | whiteboard
- Structure topics
3, Explain General Instructional Opjective
i and Specific Instructional Objective
| Competency
Presentation 1. Market Structure 1. Lislening, note taking Power Point Slides, LCD
2. Basic assumption of Four Market | 2. Discuss and generating | Projecior, computer &
! Structure question regarding the | whiteboard
3. Price determination in perfect competition topics
' market
4. Highest efficiency (long run Equilibrium)
5. Monopoly, existence and impact
Closing 1. Summarize Subject 1. Listening, note iaking Power Point Slides, 1L.CD
2. Generating question 2. Discuss and generating | Projector, computer &
3, Overview for the next subject question regarding the | whiteboard
: topics

E. Evaluation :

Generating questions or case studies to be discussed on small groups and discussed together to gain information about

student understandir;]g to the subject.

F. Reference :

4. Douglas, 1ivan J, 1995, Managerial Econamics, Prentice Hall Intl. £d.
5. Salvatore, Dominick, 2004, Managerial Econorhics, McGraw-Hilt intt. Ed
6. Pappas, James L., Managerial Economics, Dryden Press




Course
Course Code
Duration
Session

A. Objectives:

T

COURSE SETTING

: MANAGERIAL ECONOMICS

EM 441 - 3 SKS
01 x 3 x 50 minutes
11

1. General In:slructionaE Objective :

This Course 'appiies economics theory and decision making theory to find optimal solution to managerial decision

problems.

2. General Instructional Objective :

After joining the class student able 1o use explain Market Structure

B. Subject

C. Sub Subject

: Market Structure

. 1. Monopoly Regulation
2. Monopolistic Competition

i 3. Oligopoly M
D, Study Activities |
Activities steps i Lecture Activities Student Activities Media
Introduction 1, Qverview Subject to be delivered this | 1.Listening, note taking Power Point Slides, LCD
session 2.Discuss and generating | Projector, computer &
2. Explain  benefit of learning Market question regarding the | whiteboard
© Structure topics
3. Explain General Instructional Objective
. and Specific Instructional Objective
. Competency
Presentation 1. Market Structure 1. Listening, note taking Power Point Slides, LCD
2, Monopoly Regulation 2.Discuss and generating | Projector, computer &
3. Monopolistic Competition guestion regarding the | whiteboard
4. Cligopoly i topics
Closing 1. Summarize Subject 1. Listening, note taking Power Point Slides, L.CD
2. Generating question 2.Discuss and generating | Projector, computer &
3. Overview for the next subject question regarding the | whiteboard
topics
E. Evaluation :

Generating questions or case studies to be discussed on small groups and discussed together to gain information about

student understanding to the subject.

F. Reference :

1. Douglas, ivan J, 1995, Managerial Economics, Prentice Hall Intl. Ed.
2. Salvatore,: Daminick, 2004, Managerial Economics, McGraw-Hill intl, Ed
3. Pappas, James L., .Managerial Economics, Dryden Press




Course

Course Code
Buration
Sessien

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

:EM 441 -3 SKS
.1 %3 x50 minutes
112

1. General Instructional Objective :

This Course"app!y economics theory and decision making theory to find optimal solution te managerial decision

problems.

2. General Instructional Objective :

After joining the class student able 1o use explain Price Determination Strategy

B. Subject

C. Sub Subject

D. Study Activities -

: Price Determination Stralegy

: 1. Managerial Economics as Decision Making Tools

4, Objectives of the firm : Profits and Benefit

Activities steps Lecture Activities Student Activities Media
Introduction 4. Overview Subject to be delivered this | 1. Listening, note taking | Power Point Slides, LCD
. session 2. Discuss and | Projector, computer &
5. Explain benefit of leaming Price generating question | whiteboard
© Determination Strategy regarding the topics
6. Explain General Instructional Objective
and Specific Instructional  Obijeclive
Competency
Presentation 1. Price  Determination Sirategy Cartel | 1. Listening, note taking Power Point Slides, LCD
' Forming 2, Discuss and i Projector, computer &
2. Price Discrimination generating  question | whiteboard
3. Price Leadership regarding the topics
4. Transfer Price T
5. Sales  maximization  with  profil
i minimization
6. Barrier to entry stralegy
Closing 1. Summarize Subject 1. Listening, note taking Pawer Point Slides, LCD
2. Generating question 2. Discuss and | Projectar, computer &
3. Overview far the next subject generating  question | whiteboard
i regarding the topics

E. Evaluation :

Generating questiorfs or case studi to be discussed on small groups and discussed together to gain information about

student undestanding to the subject.

F. Reference :

4, Douglas, Ejvan J, 1995, Managerial Economics, Prentice Half Intl. Ed.
5. Salvatore, Dominick, 2004, Managerial Economics, MoGraw-Hill Intl. £d
6. Pappas, James L., .Managerial Economics, Dryden Press




Course 1
Course Code
Duration i
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

' EM 441 - 3 SKS
: 1 x 3 x 50 minutes
013

1. General Instructional Objective :

This Course 'apply economics theory and decision making theory to find optimal solution 1o managerial decision

problems.

2. General Instructional Objective :

After joining the class student able to use explain Price Detenmination Strategy

B. Subject !

C. Sub Subject

D. Study Activities

. Price Delermination Strategy

: 1. Price Determination Sirategy
2. Mark-up pricing
3. Hlegat pricing : dumping

Activities steps [ ¢ Lecture Activities Student Activities Media
Introduction 1, Overview Subject to be deliveted this | 1. tistening, note taking Power Point Slides, LCD
| session 2. Discuss and | Projector, computer &
2. Explain  benefit of learning FPrice generating  question | whiteboard
" Determination Strategy regarding the topics
3. Explain General Instructional Objective
. and Specific Instructional Objective
| Competency
Presentation 1. Price Determination Strategy 1. Listening, note taking Power Point Slides, LCD
2. Mark-up pricing 2. Discuss and i Projector, computer &
3. lllegal pricing : dumping generating  question | whileboard
. regarding the topics
Closing 4. Summarize Subject 1. Listening, note taking Power Point Slides, LCD
2. Generating question 2. Discuss and | Projector, computer &
3. Overview for the next subject generating  guestion | whiteboard
! regarding the topics

E. Evaluation :

Generating questioﬁs or case studies to be discussed on small groups and discussed together to gain information about

student understanding to the subject.

F. Reference :

1. Douglas, évan J, 1895, Managerial Economics, Prentice Hali Intl. Ed.
2. Salvatore; Dominick, 2004, Managerial Economics, McGraw-Hill intl. Ed
3. Pappas, fJames L., Managerial Economics, Dryden Press




Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

: MANAGERIAL ECONOMICS

: EM 441 -3 SKS
: 1 x 3 x 50 minutes
114

1. General lnétructional Objective :

This Course apply economics theory and decision making theory to find optimal solution to managerial decision

problems.

2. General Ins}truc!ional Objective :

After joining t}le class student able to use explain Capital budgeting

B. Subject

C. Sub Subject

D. Study Activities |

; Capital budgeting

: 1. Net Present Value Criteria (NFV)
2. IRR
3. Mutually Exclusive Investment

Activities sleps ‘ Lecture Activities Student Activities Media
Introduction 1. Overview Subject to be delivered this § 1.Listening, note taking Power Point Slides, LCD
; session 2.Discuss and generating | Projector, computer &
2. Explain benefit of leaming Capital question regarding the ! whiteboard
. budgeting topics
3. Explain General Instructional Objective
" and Specific  Instructional  Objective
| Competency
Presentation 1. Capital budgeting 1. Listening, note taking Power Point Skides, LCD
2. Net Present Value Crileria (NPV) 2.Discuss and generating | Projector, computer &
3. IRR question regarding the | whiteboard
4. Mutually Exclusive Investment topics
Closing 1, Summarize Subject 1. Listening, note taking Power Point Slides, LCD
2. Generating question 2. Discuss and generating | Projector, computer &
3. Qverview for the next subject question regarding the | whiteboard
: topics
E. Evaluation :

Generating questioné or case studi to be discussed on small groups and discussed together to gain information about

student undestandiné 1o the subject.

F. Reference :

1. Douglas, Ivan J, 1995, Managerial Economics, Prentice Hall intl. Ed.
2. Salvatore, Dominick, 2004, Managerial Economics, McGraw-Hill Intl. Ed
3. Pappas, James L., Managerial Economics, Dryden Press



Course

Course Code
Duration
Session

A. Objectives :

COURSE SETTING

- MANAGERIAL ECONOMICS

T EM 441 - 3 SKS
+ 1 x 3 x50 minutes
213 -

3. General Inétrucﬁonal Objective :

This Course f;appiy economics theory and decision making theory to find optimal solution te managerial decision

problems.

4. General in;‘,tmclional Objective :

After joining the class sludent able to use explain  the nature and Scope Of managerial Economics

B. Subject

C. Sub Subject

D. Study Activities |

. Nature and Scope Of managerial Economics

: 1. Managerial Economics as Decision Making Tools

5. Objectives of the firm : Profits and Benefit

Activities steps

Leciure Activilies

Student Activities

Media

Introduction Explain Managerial Economics to be | 1. Listening, note taking | Power Point Slides, LCD
. delivered the whole semester 2. Discuss and | Projector, computer &
2. Explain benefit of learning managerial generating question | whiteboard
: Economics regarding the topics
3. Explain General Instructional Objective
; and Specific [nstructional Objective
. Competency
Presentation 1. Ruang Lingkup Ekonomi 1. Listening, note | Power Point Slides, LCD
. Manajerial taking Projector, computer &
2. Exonomi Manajerial sebagai alat 2. Discuss and | whiteboard
; Pengambilan Keputusan generating
3, Tujuan Perusahaan : keuntungan question
: & manfaat regarding  the
4. Hubungan Ekonomi topics
Closing 1. Summarize Subject 1. Listening, note | Power Point Slides, LCD
2. Generating question taking Projector, compuier &
3.  Qverview for the next subject 2. Discuss and | whiteboard
generating
question
regarding  the
{opics
E. Evaluation :

Generating questions or case studi to be discussed on small groups and discussed together to gain information about

student undestandirig to the subject.

F. Reference :

T

1. Douglas, lvan J, 1995, Managerial Economics, Prentice Hall Int}, £d.
2. Salvatore:‘, Dominick, 2004, Managerial Economics, McGraw-Hilt intl. Ed
3. Pappas, James L., Managerial Economics, Dryden Press






